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and the duty call for shoes of this very type. Durable, 

earable and smartly comfortable. The makers of Enna Jetticks 
have always relied on the Evans’ tannery for the correct 
leathers to give their shoes an unmistakable look of charac- 
ter. The shoes illustrated are in Evans Cara crushed kidskin. 


. EVANS & COMPANY CAMDEN, NEW JERSEY Vans a ar 








A GORED STEP-IN WITH 17/8” MIDWAY 
HEEL AND SIMULATED ORNAMENT 
by 
I. MILLER & SONS, INC. 

Long Island City, N. Y. 
Hubschman’s Calf Color No. 972 
















Times of great stress strip 
life of a host of non-essentials. But 
the essence... Quality . . . not only 


survives but grows in stature. 


TANDRITE is a perfectionist. 
The fine leathers, the consummate 
skill, the everlasting adherence toa 
principle of greater achievements 
in Color ...in glory of Finish... 
in Sturdiness...in ease-assuring 
Flexibility . . . are factors which 
even today are planting the seeds of 


post-war business for your shoes. 


Tanners of Fine Calf Leathers 


E. HUBSCHMAN & SONS, INC., PHILADELPHIA) * 
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: FOR CHILDREN’S AND MISSES’ SHOES | ! 
strip 
But 
only 
nist. 
nate B... IN 1926, the above trade-mark was introduced to the leading 
ton stores and shoe departments. We said then as we have often repeated 
— that this Mark or Brand would stand for very definite standards of qual- 
. ity; an assurance to the shoe merchants that they could offer their cus- 
rin 
od tomers more for their money. Several important merchandising features 
rich 
_? b have emphasized our quality standards: 3-point suspension, seamless 
is of IN STOCK 
#6115—Brown Elk Oxford, quarters, nailless heels, seamless vamps. Alllenite Tips, plus styling with 
oes. Allenite Tip. 
$61 15— 8, to 12, A to E taste. Kali-sten-iks Shoes Help Keep Good Feet Healthy, and have 
61I5— 12 to 3, AA to E , ; 
M61 15— 3 to 5, AA to D proven a Capital Asset for our fine list of loyal customers. 
TA '}) THE GILBERT SHOE CO. THIENSVILLE, WISCONSIN 
LAE, 
vel CXXIII No. 5, BOOT AND SHOE RECORDER, published every Saturday by Chilton Company (Inc.). Entered as second class matter November 23, 1932, at the Post Office in 
phia under Act of March 3, 1879. Subscription price $3.00 per year. Printed in U. 8S. A. (Canadian rate $3.00 plus $0.50 for Canadian War Exchange tax—making total of $3.50). 
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S.PAT. OFF. 


“Opens Up Its Second Front” 


Peart HARBOR meant a lot of 
changes to us . . . as it did to thou- 
sands of American business con- 
cerns. Following that “day of in- 
famy,” we rolled up our sleeves 


and went to work for Uncle Sam. 


That meant curtailing our regu- 
lar trade orders on RAJAH 
RUBBER SOLES. The Fighting 
Front came first, and we gladly 
sacrificed our regular business to 
meet more important needs. The 
gratifying thing about the whole 


situation was the patience our cus- 


tomers have displayed all through 


those long months. 


From that period of experience, 
we have learned lessons of great 
practical value. This knowledge 
we have gained, with greatly im- 
proved production methods, al- 
lows us to “Open Up Our Second 


Front!” 


Now that the rubber program 
is beginning to formulate into ac- 
tion and production, we are ready 
to deliver soles from new avail- 
able materials as soon as they are 


released for civilian purposes. 


Alfred Hale Rubber Company 
North Quincey, Mass. 
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Like the thousands of American Gentle- 
men who wear them, and for whom they 
are named, American Gentlemen Shoes 
are a step ahead for service in uniform or 
out. They get the call from men who know 
thoes of the better kind and are made to 
retail at a price most men can afford to pay. 
Consumer response to American Gentle- 
man Shoes has been far beyond our expec- 
tation. We are doing our utmost, within 
the limits permitted under the war effort, 
tomake the best shoes possible and to keep 
them moving to supply this demand .. . 
Frankly, it is a hard job and we ask our 
customers to be indulgent. 


Our powerful National Advertising, as 
well as many effective dealer helps, is busy 


AN 





NG 


MENS DIVISION ©® Craddock-Terry Shoe Corporation. 
LYNCHBURG, VIRGINIA 
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ALSO MAKERS OF ott cf nanican 5 


looking to your future by keeping your 
customers familiar with American Gentle- 
man Shoes. 


We suggest that our customers tie-in their 
local advertising with the full page, four- 
color ad appearing in the April 5 issue of 
Life. This ad is typical of the job we'll do 
to keep American Gentleman Shoes a 
step ahead. 


ge war 


$700 








FULL PAGE FOUR COLOR 
AMERICAN GENTLEMAN AD IN 


LIFE APRIL 5% 
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Every day thousands of feet join the 
march of women in war activities. Women in 
the services and in war plants need “fit for 
action” feet and “fitted for action” shoes. 
Shoes which must give protection against 
injury as well as protection against fatigue. 

On the home front women are walk- 
ing more... to save gasoline and tires, to do 
their part in Civilian Defense, for shopping, 


for health and recreation. 


UNITED LAST COMPANY 
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FIT for ACTION 
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These are the determining influences 
in a woman’s war-time choice of shoes . . . 
sign posts pointing to the production of more 
and more lower heel types. 

In retail stores everywhere the shoes 
of many manufacturers are maintaining 
their reputation for fine fit in all sizes and 


widths because they are made 


over United Lasts. Me 















140 FEDERAL STREET, BOSTON, MASSACHUSETTS 


Boot and Shoe Recorder 








“White our manufacturing facilities have been curtailed on 
account of our cooperation in the war effort, the consumer 
acceptance of Natural Bridge Shoes will be cultivated for those 
dealers now selling them. 

Natural Bridge National advertising is telling its story consist- 
ently to the women of America, keeping the name constantly 
before them and acquainting them with what Natural Bridge 
stands for. This will enable our customers To Get Their Share 
of the Valuable Ration Tickets. 

We urge Natural Bridge dealers to tie-in with this attractive 
publicity telling the fascinating story of the new Spring and 
Summer Natural Bridge Styles. 

NATURAL BRIDGE SHOEMAKERS 
Division Craddock-Terry Shoe Corporation 
LYNCHBURG, VA. 
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JOYCES 
UNDER 
RATIONING 


FEB. 7—AIll joyces rationed except house slippers. 
FEB. 25—-Some joyces exempted from rationing if shipped by April 15. 


APRIL 16—After that, what? 


Many dealers have asked us to define 
our position in respect to the making of 
RATIONED or UN-RATIONED shoes after 
April 16. We, ourselves, have thought a lot 
about our shoes in just those terms of late. 
However, the words RATIONED and UN- 
RATIONED are really not part of a manu- 
facturer's vocabulary. They belong in the 
government's dictionary primarily and con- 
cern the marketing of a product rather than 
its manufacturer. 


How can a shoe manufacturer establish a 
consistent policy of shoemaking determined 
by the conditions of sales of his product 
rather than by the product itself? Ration- 
ing is undertaken by a government to take 
care of over-all conditions prevailing in our 
national economy during this critical time 
of war. Those conditions are subject to 
change and it is the government's task to 
adjust its policy to those fluctuations. A 
manufacturer who tried to suit his manufac- 
turing policy to such necessary regulations 
would be put in the position of the chame- 
leon which settled on a crazy quilt and died 
of the strain. 


Therefore we have decided to base our 
policy on our own shoes and their place in 
this wartime economy. How must joyces 
look and what must they be equipped to 
do? They must look right with uniforms, 
work clothes, and the simple street clothes 
which are good fashion today. 


They must fee/ right on factory floors and 
city streets, backyards and kitchens. They 
must stand up under mileage that their own- 
ers never dreamed of walking in days gone 


by. 


These are the things they must do and it is 
our responsibility to give joyces the type of 
design, construction, and materials which 
will guarantee that position. It happens 
that these three elements in our shoes, as 
we make them today, add up to the kind of 
shoe which will require a ration coupon from 
the customer. At this time we know of no 
other way of making our shoes as well and 
therefore all joyces made after April 16, 
with the exception of scuffs and house-slip- 
pers, will come under the national shoe 
rationing order and will require the ration 
coupon. 


Retail sales since February 8 have shown 
women more than eager to spend their 
ration coupons for joyces. A check of repre- 
sentative Joyce stores reveals the fact that | 
a higher proportion of joyces were sold 
after rationing than before. This is gratify- | 
ing assurance that your customers appre-_ | 
ciate and understand Joyce quality. And | 
it is to maintain that precious quality that | 
we have determined on this policy outlined 
above. 


W. H. Joyce, Jr. 


President of Joyce, Inc. 
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solution. 


Ce Yet our records list it on loan 
and in use. Not to be found in lasting 
room, stock room, or cellar — gone into 
thin air! Last seen two months ago, wear- 
ing a copper overcoat, in the company of 
Old Man Hindsight, as vicious a villian 
as ever trod the boards in an Op’ry 
House meller-drammer. 

Seriously, its loss is important. Not one, but 
hundreds of irreplaceable box toe heaters made 
from critical copper, stainless steel, brass, and 
cast iron have been lost by careless handling — 
usually through putting off their return until 
tomorrow as today seems short of minutes. We 
cannot make new box toe equipment for the 
duration. Our 1943 complement is being served 
to Messrs. Hirohito & Co. as part of an indigesti- 
ble metal diet, and though our stocks are com- 
plete, we no longer have an‘abundant supply of 
heaters to cover needless shortages. 








V/ taissing bo: toe heater 


Neither Scotland Yard nor the Crime Club can solve it. Frankly, we're 
baffled. Read the evidence. If possible, find the motive and work out the 


Box toe heaters are as important to 
you as they are to us. Don’t lose them. 
Don’t store them. When replaced for any 
reason, return them at once. Take care of 
them by following a few simple rules and 
add months to their span of efficient 
usefulness. 

DON’TS for box toe heaters. (Please pass on 
to lasting room foreman.) 


Don’t operate electric heaters at voltages in excess of 
the unit resistance marked on each heater. 

Don’t operate heaters without water in boilers. 

Don’t carry water supply cans by the spout — use 
handle. 

Don’t fail to clean gas burners every six months. 


Don’t order units, water cans, and other supplies in ex- 
cess of the amount actually needed. 


Don’t retain heaters not needed on the line. 
Don’t stock them “for the time being.” Send them back. 


BECKWITH MANUFACTURING CO., DOVER, N. H. 


Decuwrts 
BOX TOES 


VICTORY 
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A Gold Cross now marks the shoes which have been “Famous for over 
50 years as Red Cross Shoes”. What a slight change after all! A pig- 
ment of color ...a detail of labeling will surely have no effect on the 
continued progress of this highly successful line of shoes. For a label 
is only as good as the character which supports it ... and the character 
of Gold Cross Shoes is established. 


Gold Cross Shoes, of course, are Red Cross Shoes. Sturdy wearing 
quality, so important these days... flexibility and comfort ... clean trim 
lines ... true fit. These features are made possible by the Compo tech- 
nique, standard practice of sole attachment. Compo Shoe Machinery 
Corporation, Boston, Massachusetts. 


TRADE MARK 





THAT MAKES THE BETTER SHOES 
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GENUINE SHUGOR IS STILL AVAILABLE- 


Or better filling shoes/ 


Rationing of shoe sales places increased 
emphasis on better fitting quality and last- 
ing comfort, two features which SHUGOR 
gives to gored footwear. You can — and 
should —keep gore shoes in your line, to 
meet the demands of consumers who are far 
more discriminating in their shoe purchases 


since the advent of rationing. Substantial 


quantities of SHUGOR (released by WPB 
as not needed by the military forces) are 
still available — and we can help you with 
suggestions and practical pointers on how to 
keep gore shoes in your line, to meet the 
ever-growing demand for footwear of maxi- 
mum comfort, fit and wear. For complete 


information, write 


BUY WAR BONDS 


THOMAS TAYLOR & SONS INC. 


HUDSON, MASSACHUSETTS 
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YOUR FUTURE 
FORTUNES 


Style hasn‘t been thrown out the window by the new restrictions. As long as 





shoes are made they will have style because style is as much a part of any shoe as the 
materials it's made of. So, when you see the new Fortunes for Fall they won't 
be without style. Sure, we'll be limited, but we intend to see that our interpretations of 
the allowable styles are the smartest in Fortune’s price grade. This intention is 
nothing new either . . . it’s one of the reasons why Fortune is today America’s 
leading brand in its price range . . . and will be tomorrow! 


RICHLAND SHOE COMPANY ~- NASHVILLE - TENNESSEE 


A DIVISION OF GENERAL SHOE CORPORATION 
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SOME STYLES HIGHER 


| 
| 
. | 
| 
| 


This style, now being sold 
| by Fortune dealers, can not 
be manufactured under 
> the new restrictions of 
| Order M-217. 


FORTUNE 


shoes fort mewn 
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NORTHWESTERN 
LEATHERS 
Elko 
Sootan 


Kitchener 
Russide 


y, Chrome Custom 


Deerskin 


DAY IS COMING ! 


Eu day’s fighting on the battle 
front, and every hour’s production 
on the home front brings V-day that 
much nearer to realization. This war 
cannot last forever, and when the last 
of the victory parade passes the re- 
viewing stand, merchants will turn 
again to business as usual in their 
stores. Rationing and priorities will 
be matters of the past, to be quickly 
forgotten in the improved business 


of the post-war period. 


Northwestern Leather Company Trust 
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7 men back at home and at work 
again will want better shoes for the job. 
They'll find them in shoes of North- 
western Service Leathers for the big job 
ahead. Among them will be shoes of 
Kitchener, the leather that went to war. 
The hard service it is seeing, is making it 
a better leather for the working armies 
which will wear it tomorrow. You'll be 
hearing soon about Kitchener at your own 
fitting stool from the thousands of soldiers 
who saw Kitchener at work on America’s 
far-flung battle lines and war workers in 
our factories. 





BOSTON, MASSACHUSETTS 
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A PRIORITY FREE ITEM THAT YOU CAN 
MERCHANDISE FOR THE DURATION 


The new ALL WOOD “V” Tree is an adaptation of the regular 
Miller Shoe Trees except that metal parts are replaced with strong, 
In demonstrating the ease and simply constructed parts of wood. 
speed of adjustments, apply Men who want_to preserve the shape and appearance of their shoes 
pencil te solid ond of pin. will find that the V tree is made for long and efficient service. 
ae Its smart walnut stain finish attracts the eye and its easy to change 
B adjustments will please the practical buyer. 

The demand for V trees is already proving that they are an easy to 
move profit maker. The need and the demand for a tree like this is 
growing. 

Made in all sizes and widths corresponding to Men’s shoe sizes. 





SE PRE ee — 


FIRST ADJUSTMENT — Pin in SECOND ADJUSTMENT — Pin in THIRD ADJUSTMENT — 
second hole in tree, last hole frst hole in tree, first hole in second hole in tree, second ha 
~ in joiner for slight increase in joiner for greater size length. eh ne Bg even greater | 






































Oo. A. MILLER TREEING MACHINE co., PLYMOUTH, N. H. 


Branch of United Shoe Machinery Corporation 
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HOES ON THE SQUARE” 
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The American way of life so active, alert and purposeful 






that customers say JOHNSONIANS serve every-day in 


every way — they are tops for service. BUY 
In daily good taste JOHNSONIAN SHOES are worn he pieakge 


and appreciated by merchants and men everywhere — 





every style has a selective reason for being termed 


“Smartest Shoes On The Square.” 


Conservation thr ough Turn-Over Every pair replaces o pair — one satisfaction 


follows ther — the tt gets “tops in service.” That's the answer to national con- 











servation of labor, materials, time and money — through turn-over on useful, wantable 


JOHNSONIAN Shoes. 


JOHNSONIAN DIVISION: wire ena icons, mv. + sr. sous, me 
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Mr. Herbert Lape, 
Julian & Kokenge 


280 South 
Columbus, 0 


Dear Herver t: 
restrictions, we 


In these days © 
certainly want to compliment you on 
the Foot Saver n from you this 


seasone 


Te shoes run 
always useG, 
in this uniform qué 


xv AT TENTH. 


warch 15, 1945 
our 74th year 


president 
Company 
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It is @ source of genuine pleasure t 

ever vefore, wnere @ customer can only F 
pairs of shoes % year, to be able to sel 
Saver shoes of the same standar 


in the past. 
we velieve that the good will that Foot Saver shoes 
today will ve particularly useful in the 
which we hope do not 11° too far ahead 
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B. Ric Sons 
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Don’t forget M-217—the begin- 
ning of the shoe man’s woes—is a 
very important part of shoe manu- 
facturers’ numerology. 


SHOE Brethren, our text from now 
on is from the Book of Numbers. 
Many are called but No. 17 is the 
magic number. 17 is the lucky gig! 

It was on St. Patrick’s Day. 
March 17th, that we as a newspaper 
received the advance copies of the 
formula for shoe ration banking 
(which we published in full in our 
March 20th issue). 

If you play the numbers—I7 is 
a winner—for that’s the number of 
the stamp in Ration Book One. 

O.P.A. order 17 was the fateful 
gig—sprung by Economic Stabilizer 
James F. Byrnes and heard the 
country over on that memorable day 
in February . . . one if by stamp 
and two in the black market (and 


he in the jail will be). 


DID You SAY 17 ? Z 








The Shoe Inventory and Sales 
Record Form, which you will get at 
your bank, is number R 1701. This 
is the form that you must fill out to 
establish credit at your bank for 
shoe ration currency. 

And now comes another day of 
days and we, quote: “In order to 
continue to do business in rationed 
shoes after April 17, 1943, you 
must have a shoe ration bank- ac- 
count”... or else! 


March 27, 1943 








NATHAN HACK of the Hack Shoe 
Company, Detroit, Mich., follows 
up the editorial “A MISDIRECTED 
CHILDREN’S CRUSADE” (Boot 
AND SHOE RecorpER—March 13th) 
with a very valuable contribution 
to the battle for sanity and sanitary. 
He says: 

“Foot prints like finger prints 
are on par. There are no two feet 
alike in the whole world. After a 
pair of feet (young and old alike) 
have undergone the process of 
molding the contour to the shoes, 
no other feet can disturb that mold 
without paying the penalties for 
interfering with nature’s precon- 
ceived ways of wisdom. 

“Then, too, the 5,000 active sweat 
glands per square inch, located in 
the soles of the feet and in the 
palms of the hands, are contribut- 
ing factors to a sweaty, odorous 
foot. Growths of fungi are respon- 
sible for the contagious ‘athlete’ or 
‘ringworm’ foot, which can be trans- 





mitted by the exchange of shoes. 
The common towel and drinking 
cups have long ago been eliminated 
as a preventive measure against 
communicable disease. Why turn 
back the hands upon the clock of 
time now? 

“Shoe men everywhere—individ- 
ually and collectively—should start 
a crusade, by word of mouth, in 
their newspaper display ads, and 
through local Boards of Health, 
Boards of Education and in the 
Trade and Consumer Press. We 
shall start the ball a-rolling right 
here in Detroit and in Michigan. 
Your talk at Detroit awakened us 
to the possible health detriment to 
our younger generation and we shall 
fight that evil to a standstill.” 

* 








ABRAHAM MINES of Mines’ Shoe 
Store, Bristol, Conn., says: 

“So solly please! Pity the poor 
shoe retailer! For years he’s been 
skating on thin ice—what with too 
much competition and not enough 
mark-up; too many sales and mark- 
downs and having to carry the full 
brunt of guessing wrong on ‘style’ 
shoes—and who doesn’t! 

“Now the Golden Era arrives! 


19 








Lots of business—and no merchan- 
dise! So solly, the factories weep! 
So solly, the O.P.A. cries! What's 
going to become of him, and 
through him, the entire shoe in- 
dustry? The factories can’t go on 
selling shoes—which should be sold 
through retail channels—direct to 
WAACS, WAVES and POST EX- 
CHANGES forever! The manufac- 
turers had better get busy and help 
the retailers to find ways and means 
to keep themselves in business—or 
face the alternative of going into 
the retail business after the war! 
I know they’d just love that. Ask 
the ones who have tried it!! 

“Shoe retailers have become so 
accustomed to ‘taking it on the 
chin, they've forgotten how to 
duck! They’re groggy and they 
need help now—while they’re still 
healthy and able to function.” 

7 * * 
CUSTOMS Collector Martin R. 
Bradley, in Detroit, Mich., who is 
“tired of fooling around with 


hoarders,” said his officers would 
take new shoes off the feet of per- 
sons who smuggled them across the 
border from Canadian stores. 





“It is obvious what these folks 
are trying to do,” he said. “They 
are wearing old shoes over to Wind- 
sor, leaving them and coming home 
through the tunnel or over the 
bridge. Well, when we see anyone 
wearing brand new shoes, off they 
come, and we will keep them unless 
they pay a penalty equal to the ap- 
praised value of the shoes, plus a 
duty of 100 per cent.” Under such 
2 penalty arrangement a pair of $10 
shoes would cost $30.00. 


* * * 


JOHN HOLCK, men’s shoe buyer 
for Bullock’s, Los Angeles, Calif., 
says: 

“Shoe retailing surely has its 
strange quirks nowadays. With 
some men, even old time customers 
whom we have served for years and 
years, we feel our job is to advise 
them NOT to buy more shoes than 
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OVER THE PHONE 
WwHAT— NO 5 
& 


—Witey: "That you Gladys? How 
are you dear? Glad to hear your 
voice. Good gracious, no! You 
don't mean it! You lucky girl. 
Well, some people have all the 
luck. Wish you'd tell me the se- 
cret. How in heaven's name .. . 
etc., etc.” 

—Hubby (shaving): "What's all the 
shootin’ for? Did old Aunt 
Agatha leave somebody a mil- 
lion dollars?" 

—Witey (hanging up _ receiver): 
"Oh, no,—not that! But Gladys 
just phoned me she had been out 
to the store and had been lucky 
enough to get a pound of coffee, 
and a half pound of butter." 

—Hubby: "Well, not so bad! But 
when she tells you she's got a new 
pair of shoes—then she can do 
some shouting!" 


SUS 1 bda 


President 











they actually need for today’s wear- 
ing. Some are blying against fur- 
ther rationing and other scare im- 
pulses which they gather from news- 
paper scare heads and the rumor 
source. We try to discourage all 
these people from buying when we 
know they have enough shoes in 
their closets to last them for a long 
while yet. 

“*Threatening’ sales arguments 
are never permitted here as we en- 
deavor to operate on an orderly 
basis of building a business of sat- 
isfied customers rather than selling 
too many shoes now and then hav- 
ing a mad scramble of disappointed 


patrons later.” 
+ a ~ 


GERHARD ECK, with stores at 
Friendly Shoe Store, Bell’s, Field’s 
and Bruce Hunt, Inc., of Washing- 
ton, D. C., says: 

“Our chief problem is the two- 
tone tan and tan and white shoes, 
of which we have a complete stock 
on hand. We feel that the situation 


in the men’s line here is different 
to that of the women. In the 
women’s line they seem to sell them 
but the reaction we got from the 
men is that they will do without 
and buy instead tan or black, which 
they can wear all year round. If 
we would get a release on those 
shoes which are no longer manufac. 
tured it would help us to move them 
off the shelves ‘and, as far as the 
W.P.B. is concerned, it would help 
to conserve real critical materials 
because men would buy those and 
save the tan or black for winter- 
time.” 
7 7 7 

0.P.A. has always fascinated us be- 
cause, for years, a prominent de- 
partment in the Boot AND SHOE 
RecorveR has been O.P.I. (Other 
People’s Ideas) and if we might do 
tricks with initials—O.P.A. now 
might mean One Pair Apiece—in 
the shoe business. 


* * * 


THE restraining influence of the 
merchant on scare buying is some- 
thing for the records! Our compli- 
ments to R. H. FYFE & CO. of 
Detroit, Mich.. for the large box 








that appeared in their newspaper 
advertising, saying: 
“Buy Only What You Need” 

“You owe it to our boys at 
the front .. . our allies . . . and 
our neighbors not to buy any 
more than you need—when you 
need it. 

“Put your extra cash into 
WAR BONDS and give an 
extra generous contribution to 
the RED CROSS. 

“That’s putting your money 
where it will count!” 


* * * 


Aso our salute to HOFHEIM- 
ER’S. INC.. of Norfolk, Va. Their 
illustrated ad said: 

“This Woman“Is a NAZI 
AGENT (And She Doesn't 
Even Know It)... 

“She’s buying more shoes 
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than she really needs—rationed 
and unrationed. 

“SHE’S A SHOE HOARDER. 

“As soon as shoe rationing 
went into effect, she rushed to 
the shoe stores with every cou- 
pon she could wangle from her 
family . . . And when play 
shoes were released, she bought 
every pair she could get—far 
more than she ever will wear! 

“She thinks that the object 
of rationing is to prevent her 
from buying shoes, while in 
reality it insures her getting 
her rightful share. 

“She thinks that rationing 
indicates a shortage of shoes, 
while the truth of the matter is 
that rationing PREVENTS that 
shortage. 

“She is creating a crisis 
where no crisis exists. She is a 
menace to her patriotic sisters. 
She is unwittingly an Axis 
Agent! 

“DON’T LOSE YOUR 
HEAD! DON’T BUY MORE 
SHOES THAN YOU ACTU- 
ALLY NEED!” 


. 7 ” 


ADVERTISING of this type should 
be sent on to O.P.A. for their rec- 
ords of dealer cooperation. Remem- 
ber, W. W. Stephenson, Chief of 
the Shoe and Leather Rationing 
Branch of O.P.A., in Temporary 
Building D, Washington, D. C., is a 
partner in your business to the ex- 
tent of wanting to know what you 
are doing to help your nation in 
time of war. He wants no man, 
woman or child in America to go 
barefoot and must rely upon the 
shoe merchants of America for the 
proper foot covering of a nation. 


* ” * 


EUGENE HELD of Mabley & 
Carew, Cincinnati, Ohio, says: 
“Women are buying plenty of 
Summer footwear; brown and white 
spectator pumps, red crushed kid 
and suede pumps and straps and 
green buck pumps. Our better shoes 
have been most popular sellers. 
“We of course think that ration 
ing on children’s shoes is all too 
close but this may be given relief 
due to the father’s sacrificing his 
coupons—which hurts our men’s 
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shoe business even more than earlier 
experiences. 

“I also believe that there will be 
very few coupons spent on women’s 
white shoes this Summer. I am 
making every effort to sell what I 
have now and am planning on a 
very small volume of business on 
them this Summer.” 


* * . 





THE top of the laugh meter to Pohl 
Morris Company of Norwalk, Ohio. 
They show three heels on three 
prone shoes, with the faces of 
Hitler, Hirohito and Mussolini 
drawn within the heels and the 
words: “We Americans are lucky! 
We can get three pairs of shoes a 
year but think of those in the Axis 
countries. . . . All they get are these 
three heels, etc., etc.” 


a * a 


EDWIN WARE, general manager 
of Gude’s, Inc., Los Angeles, Calif., 
says: 

“Purchases seem to be pretty well 
distributed among all types of shoes, 
even including play shoes. If any 
trend at all is noticeable, we would 








say it is an accentuation of an al- 
ready existing trend toward walk- 
ing types. 

“What reds, greens and two-tones 
we have are selling readily. Al- 
though it is early for whites, those 
that have already been received are 
selling, the customers apparently 
anticipating a shortage later on.” 


- 7 7 


CONVERSATION heard between 
two customers (in Norfolk, Va.): 
“First they ration gas and put us 
back on our feet. Then they take 


our shoes off.” 
> a _ 


PHILLIPS D. LEHMAN, manager 
of the shoe department of the J. W. 
Robinson Co., Los Angeles, Calif., 
says: 

“All pump types are selling and, 
of course, utility oxfords in a big 
way. Blue has run black patent a 
close second. There has been a fair 
demand for bright colors and a 
good steady call for spectators. We 
feel that we in this area will sell 
some white shoes. We have had 
numbers of inquiries already. Bet- 
ter casuals and play shoes ($6.00 
and up) will sell as well or a little 
better than last year for the same 
period. This may be partially due , 


to the fact that we have had very 


ss 
warm weather. 
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"Say, weren't you in here a minute ago to get a pair of shoes?” 
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THE OUTLOOK 


FOR LEATHER 


Tanning Industry Cannot Duplicate Its Production 


Records of the Past Two Years in 1943 but Should 


Be Able to Meet Essential Requirements of Civil- 


ian Economy, Plus Our Armed Forces and Allies. 


THE rapid succession of controls and regulations 
| affecting the shoe and leather industries have erased 
familiar landmarks and caused many producers and 
/ distributors to lose their bearings. In some cases 
manufacturers have thrown up their hands and be- 
moaned the complete scarcity of material. In other 
cases the necessity for rationing has been questioned 
on the assumption that there always has been and 
always will be plenty of leather. Neither of these 
extremes fits the current picture, and if the industry 
is to adjust itself to wartime operations it is obliged to 
view both the basic supply outlook and whatever con- 
trols are imposed by government agencies with some 
degree of balance and perspective. 

The skeptic who believes that government regulations 
and wartime controls merely obscure what would other- 
wise prove to be a favorable situation is absolutely 
' wrong. On a number of occasions in the past year esti- 
mates have been presented to the trade demonstrating 
the huge demands made by the armed forces on Ameri- 
"can tanning resources and materials. These military 
| requirements could not be met without substantially 
affecting the entire structure of civilian production and 
distribution. Both industry spokesmen as well as gov- 
"ernment representatives have acknowledged that the 
leather industry managed somehow to achieve the im- 
possible during 194] and the greater part of 1942. 
Tanners produced all the varied leathers needed by the 

armed forces and also satisfied the bulk of unrestricted 
‘civilian. demand. In view of the enormous quantities of 
leather needed by the government both for domestic 
use and for lend-lease, the ability of the leather industry 
to satisfy civilian needs with little or no curtailment 
represents a memorable achievement. 


The tremendous demand for leather last year and in 
1941 is reflected in the annual production figures re- 
leased by the Tanners’ Council of America. 


. < = 
WE HAVEN'T COME TO THIS 


To economize on leather, boots and shoes are repaired 
in England only in the parts where repairs are actuaily 
| Recessary. A demonstration was given af Lily & Skinner's, 
Tn London, showing the ways in which various repairs 
“should be made. Photo shows girl repairing a worn toe 
Gnd some patched soles of newly repaired shoes. 
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PRODUCTION OF LEATHER 
(1,000 hides or skins) 


Calf Goat 
and Kip and Kid 
14,027 40,419 
11,387 37,697 
13,098 45,373 
12,260 41,055 


Sheep 
and Lamb 
39,384 
37,920 
51,915 
53,629 


Cattlehide 
22,095 
21,070 
28,121 
30,667 


But the peaks in output were achieved in the face of 
mounting difficulties. Domestic resources of hides and 
skins have always been supplemented by imports and 
shipping space has become a progressively more serious 
problem. Like every other commodity, shipping space 
is subject to a scale of priority upon which military 
needs come first. Raw materials for the leather indus- 
try are essential not only to meet orders placed by the 
armed forces but also for basic civilian’ requirements. 
However, the amount of ship tonnage which can be 
made available for hides and skins and for tanning 
materials is by no means unrestricted; it is definitely 
limited by the calculation of need for military and 
civilian production. It must be expected, therefore, 
that imports in 1943 will continue to be limited and 
Will depend directly upon developments in various war 
fronts, upon the success of the campaign against the 
U-boats, and upon all the other exigencies of global war. 


BOTH extremes of opinion with respect to prospective 
leather supplies are wrong. The leather picture can 
neither be characterized bleakly as a desperate shortage 
nor with optimism as being completely adequate. The 
tanning industry certainly could not meet unbalanced 
end hectic buying; it could not provide the raw mate- 
rial for civilian shoe output and sales of 450 million 
or more pairs. The record set in the past two years 
cannot be duplicated in 1943 unless the fortunes of war 
erase every one of the unfavorable conditions which 
must now be anticipated. However, it is very probable 
that the leather industry, after supplying the armed 
forces of the United States and the United Nations, will 
be able to meet all essential requirements of the civilian 
economy. There may be question as to how essential 

[TURN TO PAGE 44, PLEASE] 
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The Editor’s 


Outlook 


by ARTHUR D. ANDERSON 
EDITOR * BOOT and SHOE RECORDER 


Clear the Traek 


“THIS is our story, this is our song; anything simple’s, 
gotta be wrong,” says H. I. Phillips in the New York 
Sun, and ’tain’t far wrong. 

The shoe trade has been subject to a lot of mental 
punishment in the last eight weeks and needs time 
absorb OPA Order 17 and its amendments, WP 
M-217 and its amendments, Inventory and Ration 
Banking Form R-1701 and its ramifications. And if 
the idea is for a new kind of “dollar and cents” price 
control to substitute specific ceiling prices for the 
store-fixed ceiling kind, then the business just can’t 
absorb it all in a short space of time. 

It is-true that we are in a war—a bitter, desperate 
war—and the end possibility is martial law, putting all 
civilians into uniform and subject to disciplines. But 
we are not yet at that bitter stage and we hope we 
never shall be. 

It is very significant that Economic Stabilizer, James 
F. Byrnes, promises “to guarantee our people at least 
their minimum essentials as a fundamental feature of 
our policy of economic stabilization.” The shoe trade 
has certainly accepted all of the regulations and con- 
trols and in many-cases gone even further in voluntary 
simplification and elimination of frills and wasteful 
practices. There has been no sulking in the tents nor 
discord in the ranks. 

It is very important that we do establish the fact that 
civilian shoes are also essential in a material way. 
Under the Manpower administration we have been given 
the status of being essential insofar as leather making 
and shoe making are concerned. The latest ruling is: 
“Any class 3 registrant with dependents who is engaged 
in a civilian activity necessary to win production or 
which is supporting the war effort must (the must was 
underscored) be classified in 3B.” It further pointed 
out that this didn’t mean just bomber plants, shipyards 
and the like, but activities “which provide food, cloth- 
ing, shelter, health, safety and other requisites of our 
daily life.” Gen. Hershey, summarizing his views on 
the importance of the job in determining deferment, 
declared that it would be better to lower physical stand- 
ards again, and take men with dependents, rather than 
take necessary individuals and disrupt essential produc- 
tion of war supplies. 

In general, the manpower situation is not an unbear- 
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able burden because-this is an old and experienced in- 
dustry and the workers in plants are, in the main, over 
the combatant age bracket. 

Within the term “Essential,” however, there are 
countless variations. If leather is essential to footwear, 
there is the essential need for raw stock and tanning 
supplies. 

In shoe manufacture there is the essential need for 
all of the component parts that go into shoemaking, 
any one of which, not being available, might throw off 
production—with attendant losses. 

In shoe stores it is essential that there be adequate 
stocks of wearable shoes, in time with the public’s need 
and in tune with the ration coupons. 


You know, there is such a thing as almost complete 
reconstruction of the shoe business in the near future. 
The trend for years has been in the art and manufac- 
ture of foot coverings that have ornamental appeal and 
no long-sustained wear. Maybe 50 per cent of our 
shoes have been built for the eye rather than for the 
wear-hour use. There is a world of difference between 
footwear rating a ration coupon and fashion in foot- 
wear in free purchase prior to the ration coupon. 

So you see, there is a difference between shoes and 
foot coverings—a difference in time-use and something 
important for Washington to understand at a time when 
walk-hours have been increased because of the limita- 
tions of other forms of locomotion. 

We wouldn’t be a bit surprised to see a real shortage 
of shoes manifest itself in the boys’ and children’s field. 
Too many boys’ shoes have been made, in the past, 
as “loss leaders,” the idea being that if you capture 
the boy’s shoe business, he will later, as a man, walk 
into your store. But anyone who looks at the govern- 
ment figures of production can see that the only dif- 
ference between a boy’s shoe size 9 and a man’s shoe 
size 9 is in the price paid. 

From now on wear-shoes are going to be made—more 
and more of them—and the trade has been ahead of 
the government’s Director of Economic Stabilization 
when he said: “. . . undertake a vigorous program of 
simplification and standardization of production and 
distribution, not merely to eliminate frills and wasteful 
[TURN TO PAGE 54, PLEASE] 
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Presenting 


Ameriean Leathers 


Essential for 


Wartime Footwear , 


GOVERNMENT recognizes the essential part shoes and 
leather play in wartime. Not only shoes for the armed 
services and for wear by those engaged in war indus- 
tries, but footwear for men, women and children 
in other necessary civilian pursuits should be regarded 
as sufficiently important to receive the preferences ac- 
corded products enjoying the essential classification. A 
nation cannot carry on effectively in peace or war unless 
its citizens are well shod in serviceable, rightly fitted 
shoes. To the extent that they can be styled to give a 
lift to the spirit as well, so much better will they serve 
their vital function. 

Orthopedic shoes are quite properly included in the 
revised list of industries classified as essential by the 
War Manpower Commission. It is the belief of Boot 
AnD SHOE Recorper that the list of shoes so classified 
should be still broader, for there are many kinds of foot- 
wear that must be regarded as necessary to maintain 
the foot health and efficiency of men and women whose 
work is useful and necessary for a nation in arms. 









Children’s shoes and infants’ footwear unquestionably 
should be recognized as essential, for growing children 
must have shoes that fit properly. 

The shoe and leather industries today must of neces- 
sity operate under wartime restrictions. But the shoe 
and leather industries are resourceful industries, en- 
dowed with ingenuity enough to make the most of the 
materials and manpower that are still available. Given 
the fair and reasonable consideration which they have 
a right to expect, they will see to it that the men, women 
und children of America shall not want for the shoes 
they need in wartime—or in the days of peace to follow. 





BOOT AND SHOE 
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BASIC 


LEATHERS 


Satisiy Demand 
for 
DURABILITY 

















Open back tie, year-round favorite with many 
women, from Rosenthal and Doucette Co. in town 
brown calf leather by American Hide and Leather 
Co. Softly tailored pump,* adaptable to many 
costumes, from Avon Shoe Co., in Army russet 
Elkid by the Amalgamated Leather Companies. 


Perennially popular tie pattern* . . . stitching will 
be omitted under new regulations . . . from Julian 
and Kokenge Co. in patent leather by Seton 
Leather Co. Classic pump, which can be worn 
plain or dressed-up with a buckle—sold sepa- 
rately in stores—for state occasions, from Del. 
man Inc. in patent leather by Colonial Tanning Co. 
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Mrs. CONSUMER has a new interest in 
leather. Never has she heen so appreciative of 
good leather as she is this year when she knows 
that it is a precious material. Recent retail 
buying has shown that the fear of a growing 
scarcity of leather has been one reason for 
heavy early purchases on Coupon 17. Remem- 
ber this when you buy shoes and when you 
promote them during the coming months. 

Every customer who comes into your store 
these days is looking for one thing above all 
else . . . value. She wants value for that precious 
coupon, even more than for her dollar bill, al- 
though the impact of the payment of the first 
tax installment has by now awakened her to the 
need for careful spending. To her, value means 
durability, comfort and good looks. And that’s 
a combination you just can’t have in shoes with- 
out good leather. 

Of course, in the first weeks of rationing, 
women have rushed to buy some “frivolous” 
shoes while they can still be had . . . high heels, 
frou frou trimmings, gay colors and combina- 
tions. They know that this is their last chance 
to buy such shoes for the duration. But even 
now, many women are looking for good, dura- 
ble leathers. You can help them in this selec- 
tion and in the proper care of shoes and leather. 
































*To conform to Conservation Or- 
der M-217, as amended, these pat- 
terns will be made with ornaments 
in fabric or other non-critical 
materials. Such treatments as plat- 
forms and decorative stitching will 
be limited; omit other treatments. 





Youthful low heel pump.* ideal for daylong 
wear, from Stein, Sulkis Shoe Co. in town 
brown Jareva Glazed Kid by John R. Evans 
and Co. Smartly tailored pump on medium 
heel with permitted fabric bow from 
Schwartz and Benjamin Inc. in black 
Snuggle Calf by Ohio Leather Co. 


—_ 





Simply tailored pump,* wearable with many 
Fall costumes, jrom La Valle Inc. in black 
Velvetia Suede by Hunt-Rankin Leather Co. 
For dressed-up occasions, day or evening, 
sling pumps* like this model . . . minus 
the platform . . . from DeLiso Debs in black 
Jareva Glazed Kid by John R. Evans and Co. 











































ESSENTIAL 
LEATHERS 


For 
WAR DRESS SHOES 


Basic type for every woman these days, low 
heel oxford with comfortable walled last shown 
here in attractive pattern from Johnson, Steph- 
ens and Shinkle Shoe Co. in black Sunita by 
G. Levor and Co. Inéreasingly popular as 
styles become more basic is the daylong tie. 
wearable with many costumes, like this three- 
eyelet tie from I. Miller and Sons Inc. in town 
brown calfskin by Ohio Leather Co. 








CALFSKIN has become a leather for all types 
of shoes from sturdy walking shoes to dressed-up 
types. In the heavier weights it is suited to 
“service” shoes and unlined softie types. Boarded 
it is extremely smart for tailored shoes. Lighter 
weights make pretty dressy ties, pumps and 
sandals. 

By new methods of tanning, kidskin has de- 
veloped into one of the most versatile of leathers. 
Once a fine, delicate leather, considered suitable 
for fine delicate shoes, it has now been made a 
sturdy leather as well, practical for tailored and 
casual types. 

Patent leather has many points to make it a 
favorite year-round leather. Its glossy surface 
is easy to care for. It is adapted to many 
kinds of costumes. , 

Year after year suede is the favorite Fall 
leather of many women. They like its soft, vel- 
vety appearance to complement their Fall clothes, 
as well as to set off their Summer prints and 
sheers. 

















































































SHOES of these types have been coming into 
their own for the past several years. Now, more 
than ever, every woman will want at least one 
tailored walking shoe and she will want it in a 
good leather. She will want wear in that shoe 
plus good looks. Here again, as in the dressier 
types, you have a fine chance to teach her some 
. basic facts about leather . . . facts she usually 

did not care about when she could have all the 
shoes she wanted. Here is your opportunity to 
give her a background of information on leathers 
which she will remember long after shoe ration- 
ing has become a dim memory. 

Since supplies of leather have to be made to 
stretch this year, your job will be to keep up an 
interest in a variety of leathers. Fortunately, 
developments in tanning in recent years have 
given us much more versatile leathers and uses 
of leathers. Who ever used to think of kidskin 
for sturdy walking and casual shoes or calfskin 
for delicate, dressed-up types or patent leather 
used in low-heeled casual and play shoes? To- 
day we are quite accustomed to these uses of 
different leathers. Such treatments at the tan- 
nery as boarding, crushing and graining have 
given versatility to leathers such as they have 
never had before. You can take advantage of 
all the recent technological advances in tanning 
to spread consumer buying over a greater num- 
ber of leathers and thus help to make these last 
longer. This is part of your contribution to the 
national conservation program. 

















Becoming an established favorite is the 
simulated one-color spectator pump, usu- 
ally unlined, very cool and flexible. 
Top: Shown in a smart treatment from 
La Valle Inc. in town brown Nurocco 
kidskin by the Sterling Division of AIl- 
lied Kid Co. Bottom: Double row of 
performations and straight tin make in- 
teresting treatment on this Urbanites 
model by James Kean in Army russet 
boarded Lasticalf by Barrett and Co. 


















Soft and broad as a baby’s shoe, a true 
moccasin construction, this type of un- 
lined shoe meets many needs of today’s 
woman. Henceforth it will be built on 
a 12/8 heel to comply with M-217 on 
moccasins. Shoe from Sevmour Troy in 
Army russet Domoc by F.C. Donovan Inc. 














Now It’s V. ee 
For Value In Men’s Shoes 






















Left to right: A mil- 
itary pattern from 
Jarman; a plain toe 
blucher with overlaid 
lacestay and pieced 
quarter in a heather 
grain finish. New em- 
phasis is given the 
three - quarter or 
“chukker” boot as a 
service shoe to carry 
on where the monk 
oxford leaves off. A 
Roblee shoe from 
Brown Shoe Co. A 
“seamless” bal oxford 
from E. T. Wright, of 
Norwegian calf, con- 
forming to style re- 
strictions with a 
pieced quarter. 


on Goa 2 Go G2 & 
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Top: Another military 
style from Jarman. A 
straight tip blucher pat- 
tern with full and roomy 
toe space. Below: A 
heather grain straight 
tip bal oxford from 
E. T. Wright. 
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Top: A ventilated version of 
the straight tip bal oxford with 
pai perforations carried out on 
laid vamp. A Heywood shoe. Bot- 
tom: Another ventilated pat- 
ced . . “ 

tern which carries out the “com- 
bination” effect. Walk-Over. 


mil- 
rom 


ther 
em- 


Top: Straight tip, medium 
brogue of John R. Evans’ Bro- 
gandi. A Crossett Shoe from 
Farmington Shoe Co. Below: 
A straight tip bal oxford with 
imitation quarter foxing from 


Heywood Boot and Shoe Co. 











Under Rationing "COUPON CATCHERS" Will Have 
Eye Appeal Rather Than Style, with Value "a Must" 
In Every Pair. Men Want the Most for the Money. 
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Help Customers Plan a 





THERE’S more than one way to skin a cat, they say. 
There’s more than one way to buy clothes, too. And 
women are learning some of these ways. It won't do 
them, or you, a bit of harm, either. After the war they 
will appreciate shoes and leather and the work that 
goes into them as they never did in the “good old days” 
when eye appeal was just about all they were look- 


ing for. 

They will remember you, too, if you have stood by 
them through wartime rationing. Service. Service. 
And more Service. That’s what you have to sell these 
days. Service in correct fitting. Service in choosing the 
essential shoe in the style that is suitable for your cus- 
tomer’s type and occupation and clothes. Service in 
helping her make the best of the shoes she already owns 
by good repairing, careful cleaning, treeing and drying. 

Some women never have learned how to plan their 


Above. Basic pump, a number one shoe in 
wartime wardrobes, worn trimmed or plain. 
Shoe from Carlisle. Ornaments and swatch 
book, showing colors in simulated patent 
leather, from Bernard Abrams. Medium heel 
spectator pump important daylong type, from 
Brauer Bros. Right. Another basic shoe for a 
wartime wardrobe is the low heel walking shoe 
stripped for action in its new conservation ver- 
sion. This shoe with its calfskin upper and 
genuine sharkskin sole guaranteeing long wear 
is a Hill and Dale from Dixon-Bartlett. 
Elizabeth Reller, attractive young CBS star, 
models the shoes. 





Wartime Shoe Wardrobe 


Shoe Rationing Needn't Be a Hard- 
ship, Not for the Average Woman, 
At Any Rate. If She Uses Her Head 
... and Here's Where You Can Help 
Her ... She Can Manage Nicely on 
Three Coupons Per Year If She 
Uses Them for Essential Shoes. 


: wardrobes carefully. If they had enough money they 
) could afford to make some mistakes because they could 


exchange the garment or buy a second hat, dress or 
pair of shoes. Now, exchanging garments is not en- 
couraged and there is no second chance to buy a second 


B) pair of shoes. Coupon rationing has put an end to that 


dj 


practice. Shopping for shoes now is a serious business, 
deserving plenty of thought and care. The ideas illus- 
[TURN TO PAGE 61, PLEASE] 


"Above. Wooden soles to save sole leather. 
deal for play shoes, as shown here in a stwurt 
fabric shoe from Triple Novelty Footwear, 
y can also be used in stitched construc- 
tions like the second sole illustrated. Flexi- 
ility is a feature of both these soles. Right. 
for resting the feet and saving shoes is 

this unrationed shoe with fabric upper and 
flexible wooden sole, Sherman Footwear. 








These Leathers Are Still on the Job 


Listed Here Are the Leathers Permitted to Be Tanned and 

Available for Fall Shoes for Men, Women and Children. Per- 

mitted Colors Are Also Listed in Relation to Each Leather and 

Types of Shoes Are Suggested in Leathers in Which They Are 
Most Commonly Made. 


Leathers Colors 

ee Black, town brown, 
Army russet* 

DN os vc cad sees White only. 


China buck and South 
American deerskin. 


3. Calfskins and Veals..... Black, town brown, 
Suede, smooth, mat, Army russet*. 
boarded, alligator grain, 
reversed, crushed, heavy 
grains. 


4, Cattlehides and Kips. ...Black, town brown, 
Patent, elk finish, Army russet*. 
smooth, reversed, board- 
ed or creased, saddle 
type finish, splits, rep- 
tile grains, heavy grain- 


ed kips. 

IR ois n wre tele Black, town brown, 
Crushed, grained, suede, Army russet, white*. 
smooth. 

Fe Ree rpere Same as goatskins. 


Glazed, mat, grained, 
crushed, suede. 


We ED on wc cde beccere Black, town brown, 
Cordovan, patent colt. Army russet, 


Note: Genuine cordovan 
color prohibited. 


8. Kangaroo ............. Black for smooth; white 
Smooth, suede. for suede. 
DIES = raha sa dic one Gowlet Black, town brown, 
Army russet*. 
10. Water Buffalo ........ Black, town brown, 


Natural grained finish. Army russet. 


Some snakeskin, very lit-*Any other colors you 
tle bucksin, kangaroo, liz- have in stock which 
ard, alligator and pigskin. were processed prior 

to March 16, 1943. 


Leathers for types of shoes 


1. Alligator, Lizard and Snake. 
Women’s shoes only. 


2. Buckskin 
Men’s, women’s and children’s white shoes only. 


3. Calfskins 

Men’s city shoes—smooth and boarded. 

Men’s country shoes—reversed, boarded and 
heavy grains. 

Women’s city shoes—smooth, mat, suede, alli- 
gator grains. 

Women’s country shoes—reversed, crushed, 
boarded and alligator grains. 

Children’s city and country shoes—crushed and 
boarded calf, smooth and grained veals. 

* Note: Also black shoes for nurses. 


4. Cattlehides 

Men’s city shoes—elk, smooth, boarded, creased. 

Men’s country shoes—saddle type finish, re- 
versed, elk finish, splits, heavy grain kips. 

Women’s city shoes—patent leather, boarded or 
crushed, smooth, reptile grains, saddle type 
finish. 

Women’s country shoes—elk finish, reversed, 
boarded, creased, saddle type finish, splits, 
reptile grains, heavy grains, kips. 

Children’s city and country shoes—elk finish, 
smooth, reptile grains, saddle type finish, 
boarded and creased, patent leather. 

Note: Also black shoes for nurses. 


5. Goatskins 
Men’s—crushed, grained, smooth. 
Women’s—crushed, grained, smooth, suede. 
Children’s—crushed and grained. 


6. Kidskins 
Men’s—smooth, in comfort types only. 
Women’s—glazed, mat, grained, crushed, suede. 
Children’s—grained and crushed. White glazed, 
grained and suede kid new for infants’ shoes 
this year. 
Note: Also white shoes for nurses. 


7. Horsehide 
Men’s—cordovan for shoes and boots. 
Women’s—patent colt. 


8. Kangaroo 
Men’s—smooth in black; suede in white. 
Women’s—few white suede. 


9. Water Buffalo 
Children’s—natural grained finish. 
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©@ “Sorry, no bombing today 





no tires.” 

It takes the rubber of 8 pes 
senger cars to make one tire 
keeping your car at home. 








NEW WAR 
- CAMPAIGN 





He another Walk-Over contribution 
to the war effort. Backing up the gov- 


ernment’s campaign to conserve rubber 
and gas. Reminding millions of readers of 
LIFE and COLLIER’S of their patriotic duty. 


And our other big wartime job—making 
footwear for U.S. soldiers, sailors, ma- 
rines, Waacs and Waves — continues full 
speed. So fast, in fact, that we ask your 
indulgence on deliveries while we turn 


out shoes as quickly as conditions permit. 


GEO. E. KEITH COMPANY 


BROCKTON, MASS. 











WASHINGTON NEWSREEL 


Current Happenings on the National Scene 


Leather Products and Shoes Essential 
|NDUSTRIES making leather products and boots and 


shoes for military and industrial use have been classified 
as essential in a revised list prepared by the WMC. The 
new classification under shoe cut stock and findings 
includes shoes, shoe lasts and orthopedic shoes. 

Only employees within the draft age who are engaged 
in essential production are deferable. Each case is 
judged on its individual merits and is determined by 
local draft boards. Draft boards are not required by 
law to follow recommendations of WMC and Selective 
Service so far as occupation is concerned. The essen- 
tial occupations are set forth by WMC and incorporated 
in Selective Service bulletins which are placed in the 
hands of local draft boards. Classes of essential occu- 
pations are listed but no criteria is established for 
judging the degree of an individual worker’s value to 
the war effort. 

An employer in an essential industry may take two 
methods of seeking deferment for his employees. They 
are: (1) Obtain forms 42 or 42A from local boards 
and file the forms prior to notice given by the employee 
that he has been reclassified to LA; (2) An employer 
may file forms 42 and 42A after notification by the 
employee. 

An employer is required to show the period that it 
would take to replace a man for whom deferment is 
asked. He must support this claim with a declaration 
of special skills which he alleges the employee has. It 
is discretionary with a draft board as to what weight it 
shall give to the employer’s plea. 

The advantages of using the first method in seeking 
deferment is said to be that sometimes boards are re- 
luctant to change decisions after they classify proposed 
selectees. 


* a * 


OPA Unimpressed by “Two-for-One" idea 


QPA’s latest rationing-price muddle involving retailers 
of more inexpensive novelty shoes has not been solved 
by OPA or the trade. As the trade is well aware, manu- 
facturers and retailers of higher price shoes in the 
style and staple markets are making successful appeals 
to consumers. These appeals in the form of advertising 
campaigns and promotion point out that consumers 


36 


should buy more expensive and therefore more durable 
The effect is that high price style and staple 
shoes are being sold, and low price novelty shoes are 


shoes. 


not being sold—with low price staple shoes moving 
fairly well. 

Suggestions for the solution of the problem have 
been submitted by dozens of sources, but all of them 
follow one pattern, and that is to permit the buying 
public to receive two pairs of the low price novelty 
shoes for one ration coupon. OPA rationing officials 
who are anxious to help low priced shoe retailers and 
manufacturers say that while they are encouraging the 
submission of suggestions it will be impossible to make 
the “two-for-one” idea work. 

* * a 
See Confusion in Plan Proposed 


THE first objection is that OPA does not know how 
many people would avail themselves of the “‘two-for-one” 
offer, and consequently would not know how many ration- 
ing coupons to issue. Secondly, it is claimed that if this 
idea were adopted it would be possible that a black mar- 
ket would result by the unauthorized sale of extra pairs 
of shoes. Next, it is contended that no matter where 
the price line is drawn to make “twofor-one”’ available, 
the result is that the price-ration problem is merely 
shifted from one class to another and not solved. 

The idea that OPA could make the “two-for-one” rule 
operative at the end of the year when it will be known 
what inventories would be has been discarded because 
retailers need help now—many of them ¢an go to the 
wall in a very short space of time. ‘Also, OPA thinks it 
is impractical to talk of a survéy of shoe needs for a 
future period. Officials say that there is not enough 
clerical help to process questionnaires, and if the in- 
formation were secured it would be of doubtful value 
since there would be nothing to bind consumers to buy 
according to their reported needs. 

* t * 


Horsehide Leather for Military Use 
HORSEHIDE leather is made available for all military 


products, in addition to riding gloves, under the terms 
of Conservation Order M-141 as amended by WPB. At 
the same time, use of horsehide leather made from 
horsehide fronts of non-military quality is confined to 
a list of specified civilian items. These are: footwear, 
orthopedic products, sporting goods, work gloves, and 
garments for heavy duty workers. Tanners and con- 
verters may not deliver and manufacturers may not 
accept such leather, except for manufacture of these 
products. 

Under the order as amended on Nov. 4, 1942, horse- 
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hide tanners and converters were required to process 
all suitable horsehide fronts into leather which could 
be used in military riding gloves. The amendment 
liberalizes this restriction so that tanners and converters 
may now process horsehide fronts of military quality 
into leather suitable for products meeting any military 
specification. 
& a wt 
Equipment Restrictions Clarified 


RESTRICTIONS on shipment of certain types of indus- 
trial equipment frequently leased to users are clarified 
by Order L-83 as amended last Friday by WPB. The orig- 
inal order by implication required ratings of A-9 or 
higher before any movement could be made of leather 
working, shoe, textile manufacturing machines, etc. Since 
these types of machines are very often leased rather than 
sold, the order as amended explicitly permits the leaser 
to recover his machinery from the lessee on the termina- 


tion of the lease. 
* t Bsa 


Non-Rationed Status for Damaged Shoes 


BY Amendment No. 4 to Ration Order 17, shoe dealers 
whose stocks have been damaged by fire, water, steam 
or other accidental cause to the extent that they cannot 
be exchanged for ration currency may be authorized by 
district OPA offices to mark these shoes “non-rationed,” 
OPA has ruled. Persons having such damaged shoes 
may apply to the district office which will inspect the 
shoes to determine if they have been damaged to such 
an extent that they should be released for rationing. 
Shoes so released must be marked with a code number 
assigned by the district office. 

Application for authority to mark damaged shoes 
“non-rationed” must be made in writing, giving all facts 
available to show the time, place, manner and extent of 
the damage. The same amendment also provides pro- 
cedure for closing shoe establishments and surrendering 
of their ration currency on hand to the district office. 

Within five days of closing his establishment, the 
owner must report the fact to the district office along 
with a statement of the amount of ration currency 
owned to or by the establishment with the name and 
address of each person or establishment to or from 
whom the ration currency is due. The owner in such 
a case is also required to surrender all ration currency 
on hand, which after ration banking begins next month 
will include a certified ration check drawn to the OPA 
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for the net balance of his shoe ration bank account. 
Ration currency owed to the establishment by another 
will be considered owed to the district office which may 
require the person closing the establishment to collect 
the ration debt. 


a ed 


Amendment to Hosiery Order 


THE distinctions between classes of sellers and pur- 
chasers of women’s rayon hosiery have been clearly 
defined by OPA in Amendment No. 1 to Maximum 
Price Regulation 339. This was done to tie Class I and 
Class II retail women’s hosiery outlets as set up in the 
regulation to sales of full-fashioned hosiery exclusively 
in contrast with other conditions applying to the two 
sets of prices for retail sellers of circular knit (seam- 


less) hosiery. 
- ol oo 


Transportation Used Efficiently 


THE leather and shoe industry has gone beyond pro- 
visions of ODT orders in making more efficient use of 
transportation facilities, it was reported at a meeting 
of the Transportation Industry Advisory Committee for 
Leather and Shoes with the officials of the Transporta- 
tion Unit, Textile, Clothing and Leather Division. 

Figures submitted at the meeting revealed substan- 
tial increases in the weight per car-loading for the 
industry. The following are examples cited to show 
typical increases in single car-loadings for the latter 
part of 1942, compared to the same period of 1941: 
packer hides, 43-56 per cent; hide fleshings, 20-44 per 
cent; scrap leather, 12-42 per cent, and finished leather, 
44-109 per cent. In some instances it was reported that 
single companies were saving more than 40 cars a 
month through conservation measures 


Replacement of Ration Books 


NEW uniform regulations governing replacement of 
War Ration Books I and II have been issued by OPA 
with a warning that it is up to the individual to do every- 
thing in his power to prevent the books from being lost, 
stolen or mutilated. The new regulation—Procedureal 
Regulation No. 12—also applies in cases where ration 
books are being wrongfully held by persons other than 
their rightful owners and to the replacement of coupon 
sheets which are used for rationing some commodities 
such as fuel oil. 
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War demands miracles from the tireless 
genius and inexhaustible resources of 
American science and industry. 


Revolutionary changes already have 
taken place. More are in the making. 

Plastics superseding metals. Synthetics 
4 making nature look inferior. Materials dis- 
- covering new fields of utility. 


ey 
4 4 Kidskin, too, is facing a new era. Post-war 
. 7 _- economy should find this supple leather 


= 


a. vastly enlarging its scope of service. 


BLACK GLAZED KING 
KID ... the South ro] 
goatskins superb in texture, 
mellowness and finish. 


Feet will be shod with the consummate 
BLACK SATIN KING KID 
. . its soft, semi-lustrous 


a») 
comfort which only kidskin imparts . . . to 
which will be added ingenious styling. 
* * . 

THE KING KID LINE is preparing for a gloriow 
tomorrow. It will emerge from the war with new 
Ing techniques, more outstanding than ever in its 

point by point excellences. 

finish imparts a fascinating 


beauty nt bt William AMER Company 


PHILADELPHIA, PA. 


Established 183.2 


x * * 


M. & P. BLACK GLAZED KID... produced from the choicest India 
Goatskins with William Amer Co. craftsmanship. 


‘ 
eters 


M. & P. GLAZED KID LININGS, M. & P. GLAZED KID SLIPPER STOCK A DIVISION OF WILLIAM AMER COMPANT 


——, 
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American women 


on-the-go wear more Hill and Dales 


The WAAC'S, the WAVES, Red Cross volunteers, and girls 
in offices and factories, from coast to coast, are finding Hill 
and Dales the perfect shoes for marching—working—walk- 
ing. If it were possible we'd say, "God Bless Them! Here 
are the shoes they want." BUT, Uncle Sam's Girls have to 
have their official shoes first—and we are doing our share. 
Remaining production and supplies we are apportioning 
among our customers. Unfortunately, this may not fully meet 
requirements, but it is the best that can be done now. 


There will be good-looking, well-made Hill and Dale walking 


_ Shoes, for future deliveries, to present customers—No new 


accounts can be opened. 


DIXON-BARTLETT COMPANY 


2413 EASTERN AVENUE @ BALTIMORE, MD. 
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As the Twig is Bent... 


Most foot trouble, according to the American Academy 
of Orthopedic Surgeons, has its beginning in infancy 
and early childhood ... is largely caused by outgrown 
shoes and shoes fitted too large. 


To provide as many American children as possible with 
one pair of a size when a size change is needed, and to 
simplify dealers stocks for accurate fitting, Baby Deer 
Shoes and Trimfoot Pre-School Shoes with fit retain- 
ing “Cuddle-Back” heel construction are confined to 
a “one best” type for each stage of foot development 
from birth to age five. 


Let’s concentrate on fit, not fuss... sizes, not patterns 
. +. 80 that tomorrow’s citizens can enjoy the blessing 
of sound, healthy feet. 


TRIMFOOT COMPANY * FARMINGTON, MO. 


BABY DEER SHOES AND 
TRIMFOOT PRE-SCHOOL SHOES 
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New Shoe Chief Rose Rapidly 


In Industry and in WPB 


HENRY W. BOYD, JR., BECAME 
VICE-PRESIDENT AND TREA- 
SURER OF GENERAL SHOE 
CORPORATION ONLY EIGHT 
YEARS AFTER HE JOINED THE 
ORGANIZATION. NOW, TWO 
MONTHS HAVE ELAPSED SINCE 
HE WENT WITH WPB, AND HE 
HEADS THE SHOE SECTION OF 
THAT BOARD. 


HENRY W. BOYD, JR., newly appointed Chief of the 
) Shoe Section of the War Production Board, is one of 
) those rarely found individuals whose ability is immedi- 
) ately recognized by all who work with him. It was only 
7 two months ago, in January, that Mr. Boyd went to 
» Washington to head the Men’s Shoe Section of WPB. 
Now he is in charge of WPB’s entire shoe section. 
Mr. Boyd is on leave of absence from General Shoe 
» Corporation, Nashville, Tenn., where he is vice-president 
and treasurer and a member of the Board of Directors. 
) He went to work for General Shoe in 1931 after gradu- 
"ating from Cornell with a B.S. degree. He had been 
with General Shoe only two and one-half years when he 
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HENRY W. BOYD, JR. 


was elected assistant secretary. The following year he 
Was elected to the Board of Directors, and in 1936 he 
was made secretary and treasurer. Vice-president and 
treasurer was the next step up in 1939. 

Before moving to Nashville, Mr. Boyd’s home was in 
Highland Park, Chicago. His wife and three children 
are at present living at home in Nashville. 

Mr. Boyd received his appointment as Chief of the 
Shoe Section on March 13. He succeeds Alvin J. Spring 
who resigned recently. 


His appointment was an- 


nounced by Harold Connett, Chief of the Leather and 
Shoe Branch, Textile, Clothing and Leather Division 
of WPB. 











UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


FINISHES 
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FOR OUR | 
| ARMED SERVICES | 


BLACK 
6LAZED KID 


GARMENT 
AND 


GLOVE 


LEATHERS GENUINE CAPRE 


BLACK 
TOWN BROWN #7032 
ARMY RUSSET #7088 


SUEDES 
KID C/N/INGES 
COLORED GLAZED 


* REG. U.S. PAT. OFF. 





SORPASS CEATHER COMPANY 


GTN & WESTMORELAND STREETS PAILADELPHIA, PENNA. 
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If You Intend to Feature 
X-RAY FITTING SERVICE 
of War-Rationed Shoes... 


With the tremendous demand for X-Ray equipment for the armed 
forces, and because of the vital war materials used in its manufac- 
ture, the sale of X-Ray apparatus for civilian use has been sharply 
restricted. In fact, the shipment of all X-Ray Shoe Fitters ordered 
since October 1, 1942, had been held up until a few weeks ago. 

NOW we are permitted to manufacture and sell X-Ray Shoe Fit- 
ters ONLY until present inventories of restricted parts and materials 
are used up. Afterthat...nomore X-Ray Shoe Fitters forthe duration! 


You NEED X-RAY for War-Time Merchandising 


With scarcity of experienced sales help, an X-Ray Shoe 
Fitter helps to hold your customers’ confidence in your fitting 
service . . . attracts new customers to your store. With Shoe 
Rationing, your customers must be convinced that the shoes they 
buy fit properly. They can’t afford to “‘waste’’ a-pair of shoes... 
especially children’s shoes which 
are subjectto strenuous wear! With 
X-Ray, they can see. that the shoes 
you sell them fit as they should. 


W.P.B. Must Approve 
All X-RAY Orders 


If you want your X-Ray Shoe 
Fitter in time for Easter business, 
order now. It takes a week or 10 
days to get your application ap- 
proved by the W.P.B. We'll send 
you the necessary forms as soon 
as we get your order... BUT, if 
you're in a hurry, ACT QUICKLY. 


eS 
yy 
f } 
merchants and their customers for {fa 
nearly 20 years. Improved and 
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X-RAY SHOE FITTER Standard Model 


— has served thousands of shoe 





3533 NORTH PALMER STREET 
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The Outlook for Leather 
[CONTINUED FROM PAGE 23] 


certain products are; there can be no 
doubt that shoes are a basic and nee. 
essary item. 

The shoe industry can and must 
operate, therefore, on the assumption 
that the essential requirements of 
civilian consumers will be met. This 
assumption does not imply an absence 
of problems. On the contrary, making 
shoes in 1943 will remain a constant 
struggle to obtain material and to keep 
labor, to cope with the endless diff- 
culties of wartime operation. Yet in 
spite of all these difficulties shoes must 
be produced, and the aggregate output 
can reach a respectable total as mea- 
sured by pre-war levels. The shoe ra- 
tioning order outlines a tentative limit 
for production this year. At the maxi- 
mum to fulfill the requirements of the 
per capita ration 360 million pairs of 
staple shoes will be needed. If to this 
are added all non-rationed footwear 
the annual production total might ex- 
ceed 400 million pairs. Conservation 
Order M-217 goes further and states 
u specific maximum for production in 
the six months beginning March 1, 
1943. Output during this period may 
not exceed the quantity of shoes made 
in the last six months of 1942 and no 
more than 75 per cent of house slippers 
produced in the latter period. Pro- 
jected to an annual basis, the maxi- 
mums specified in M-217 would also 
result in at least 400 million pairs of 
shoes yearly. 

The foregoing conjectures as to prob- 
able shoe production in 1943 are not 
unfavorable, but the salient question is 
the availability of leather for those pos- 
sible pairage totals. In general, the 
supply outlook may be characterized 
as follows: If the quantity of hides 
and skins which are imported in 1943 
shows no substantial decline from 1942 
levels, then the supply of leather for 
civilian footwear will show compara- 
tively moderate reduction from 1942. 
Two factors will contribute to this re- 
duction. In the first place military 
needs will prove greater than last year. 
Second, inventories provided a reser- 
voir of supply during 1942 which can 
no longer be drawn upon this year. 

With no change whatsoever in im- 
ports ,therefore, some reduction in the 
total supply of leather for 1943 would 
have been inevitable. Since demand for 
footwear has been reduced by regula- 
tion, the lesser supply of leather now 
seen as likely during the current year 
may not result in any greater hard- 
ship than was evident in 1942. It is 
possible, in fact, that certain steps 
taken by the WPB may contribute to 
improve conditions. Leather conserva- 
tion orders intended to restrict the use 
of leather for less essential purposes 
should increase the relative supply 
available for shoe manufacturing. For 
example, Conservation Order M-273 

[TURN TO PAGE 47, PLEASE] 
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“THE PROTECTIVE FORCES ARE AT WORK...” 


As soon as the last is pulled from a shoe imparted to shoes fashioned with CELASTIC, 
made with CELASTIC, this unique box toe while remaining unidentified to the wearer, 
goes to work to protect shoe character by nevertheless protect his foot comfort. 


constantly maintaining the lasted contour. 
Customers Protection — added assurance 


Today’s world of action is making Ameri- for holding customers — is provided the 


cans more and more conscious of the com- retailer who carries shoes with CELASTIG 


fort in Matched Pairs. The unseen qualities United Shoe Machinery Corporation 


Boston, Massachusetts 


: 
EVERY PAIR OF SHOES WITH Colaslic RESPONDS TO FEET IN MOTION 
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The Outlook for Leather 


[CONTINUED FROM PAGE 44] 


itemizes the allowable uses of all cat- 
tlehide and calf leathers, and excluded 
from this schedule are such products 
as handbags, luggage and other leather 
goods, which have accounted for fairly 
important quantities of cattlehide and 
calf leathers. 

The outlook for any ifidividual type 
of leather is difficult to appraise be- 
cause demand and supply conditions in 
all types of raw material are more 
inter-related than ever before. To take 
an extreme instance, it was pointed out 
recently by an official of the War Pro- 
duction Board that the supplies of 
upper leather such as calf or kid were 
in part contingent upon national re- 
quirements of sole leather. If necessity 
requires that more cattlehides be di- 
verted to the production of sole leather, 
the quantity of cattlehide upper leather 
which can be produced weuld: be af- 
fected, thereby increasing the relative 
use of other shoe upper materials. 
Necessity is bridging the gaps created 
by custom, practice and experience, and 
is forcing alert manufacturers to re- 
examine the usefulness of materials 
they have not heretofore employed. 

Sole leather continues to be the crux 
of the leather situation today. Mili- 
tary and lend-lease requirements, it is 
estimated, currently account for one- 
third or slightly more of the total sole 
leather supply. This represents an ab- 
solute limitation for which no solution 
can be found in view of the facts of 
hide supply. According to trade esti- 
mates it is believed that sufficient sole 
leather will be made available for 
civilian manufacturers to enable the 
output of approximately 300 million 
pairs of shoes. To this quantity must 
be added the allowable output of 60 
million pairs or more of rubber or com- 
position soled shoes. These rubber or 
composition soles will be fabricated 
almost entirely from reclaimed scrap 
rubber. In total, therefore, the quan- 
tity of soling material available for 
civilian shoes would permit output, at 
the maximum of some 360 million pairs 
of staple shoes in 1943. This, it must 
be emphasized, is an estimate of the 
maximum possibilities since any de- 
terioration in either sole leather or 
composition sole supplies would require 
curtailed production. 

There appears to be less stringency 
in the upper leather situation primari- 
ly because a shift from one material to 
another is still possible. Military re- 
quirements for side upper and calf 
leathers as well as for goat and kid- 
skins are substantial. Nevertheless, if 
imports of hides and skins are main- 
tained at approximately the same basis 
as in 1942 there would remain avail- 
able for civilian use as much upper 
leather as the industry will require 
based upon potentialities in bottom 

[TURN TO PAGE 63, PLEASE] 











YOUR EFFORTS 
ARE WELL REWARDED 
UNDER THE 
PROFIT-SHARING PLAN 


Operating a Health Spot Shoe 
Shop is almost like working for 
yourself, except that you invest 
nothing but your effort. 


As a Health Spot Shoe Shop 
operator, you receive a regular 
salary PLUS a liberal share of 
the profits earned through your 
ability to build a loyal following 
of satisfied customers. 


This profit-sharing plan is mak- 
ing it possible for Health Spot 
Shoe Shop operators all over 
the country to cash in on their 
ability. 


Men with years of experience 
in all kinds of shoe retailing— 
men who have always worked 
hard and received little for 
their efforts—are enjoying well- 
deserved success under this 
profit-sharing plan. 


Mr. A. C. Rogers 


MANAGER 


HEALTH SPOT SHOE SHOP 


114 W. State St. 
Rockford, Hil. 


A typical successful Health 
Spot operator, Mr. Rogers 
makes full use of his ability and 
is well paid for it. 


MEN WANTED 
As vacancies occur due to men 
leaving for the service, new 
opportunities are created. Send 
for your application blank to- 
day. 


HEALTH SPOT SHOE SHOPS, INC. 
INDUSTRIAL AVENUE 
DANVILLE, ILLINOIS 














FOR 39 YEARS—THE MOST EFFECTIVE 
RELIEF FOR WEAK ARCHES! 


No later efforts of Science were ever 
able to improve on its basic design! 






It has given count- 
less thousands of 
men and women 
relief from Weak 
or Fallen Arches 
and their atten- 
dant ailments. 


DF Scholls Feet 


Has no equal for results in cases of Tired, Aching Feet, Weak or 
Fallen Arches, Rheumatic-like Foot and Leg Pains, Cramped Toes, Etc. 


The Foot-Eazer was the original 
invention of Dr. Wm. M. Scholl, in- 
ternationally famous Foot Specialist. 
Developed 39 years ago, it remains 
today unchallenged as the most ef- 
fective Appliance for its purpose 
ever designed. 

Why? Because Nature’s every need 
for support of the arches, where sup- 
port is required to build up a fallen 
arch structure, is met completely by 
Dr. Scholl’s Foot-Eazer. 

By means of Dr. Scholl’s Arch Fitter, 
this world-famous Support can be 





FREE HOME STUDY COURSE 








Appliances. Write for enroliment blank. 
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molded to each foot’s individual 
needs to meet the nature and degree 
of arch depression existing in each 
foot— for no two feet are alike. 
Then, as the condition improves, 
Dr. Scholl’s Foot-Eazer can be pro- 
gressively raised until the arch is 
restored to normal, after which the 
Support no longer need be worn. 


It is because of these features of sci- 
entific design and precision in fitting 
that Dr. Scholl’s Foot-Eazer produces 
these amazing results. No arch sup- 
port or “corrective” shoe of one 
standard elevation to fit all feet can 
give such correction. 


BIG ADVERTISING CAMPAIGN 
PRODUCING RECORD RESULTS 
Between our forceful advertising 
campaign in leading national maga- 


zines, read by millions of foot arch 
sufferers, and the influence of overt 
150,000 Physicians whom we are 
reaching through the Medical press, 
the sale of Dr. Scholl’s Foot-Eazers 
is growing by leaps and bounds! 


This big profit item (wholesale, 
$24.00 doz.—retail, $3.50), is needed 
by many of your customers. Don't 
miss these opportunities! 


THE SCHOLL MFG. CO., inc. 

Makers of Dr. Scholl’s FOOT COMFORT 

Appliances and Remedies for All Foot 
Troubles 


Df Scholl's 


213 W. Schiller St. 
Chicago 
62 W. 14th St. 
New York 


112 Adelaide St., 
E., Toronto 
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Army Forbids Off-Post Sales to Civilians 





WASHINGTON, D. C.—Because the 
Army issued an order on Feb. 22 pro- 
hibiting Post Exchanges from using an 

~&-10°preference rating to secure goods 
and subsequently forbade off-post sales 
to civilians, the March 16-17 hearing 
before the Senate Small Business Com- 
mittee was an anti-climax. 

The committee had scheduled testi- 
mony to be given by representatives of 
five retailers’ associations on the effect 
of military retail ventures on the civ- 
ilian retail trade. The government side 
in answer to charges of unfair compe- 
tition was to be given by four military 
men representing the Army Exchange 
Service, Navy Ship Service Stores, Ma- 
rine Post Exchanges, and Coast Guard 
Stores. But, meanwhile, the Army 
orders were issued, and the three other 
services had decided to take similar ac- 
tion which the retail people accepted as’ 
a satisfactory solution to the problem. 

However, definite abuses which have 
existed were pointed out by C. J. Mi- 
chaels, president of the American Na- 
tional Retail Jewelers’ Association. Mr. 
Michaels charged that despite the 
Army’s blocking of the use of priorities 
by post-exchanges in securing jewelry, 
certain middlemen have secured priori- 
ies with the result that importers of 
Swiss watches have been forced to dis- 
regard the orders of their regular re- 
tall customers and sell their entire 
stocks to these middlemen. He declared 
that only 50 per cent of the watches 
destined for Army post exchanges 


reached the Army posts—the remainder 
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Service Officers Reassure Representatives of Retail Associa- 
tions on Extent to Which Post Exchange Sales 
Affect Private Business 


finding their way to a gigantic black 
market. 

In his testimony on the extent of the 
black. market; ‘Mr.- Michaels revealed 
that it existed on Canal Street in the 
Bowery and that retailers who wanted 
to get stocks of watches were forced to 
pay twice the customary wholesale 
prices. 

“It is not possible that Army posts 
can consume more than.10 per cent of 
the watches which have been sold by 
the importers,” Mr. Michaels said. 
“American made watches are off the 
market because of conversion to war 
manufacture by leading watchmakers, 
and surely no middleman nor any post 
exchange can sell watches in lots of 
1000 to 2500 on Army posts. About 
90 per cent of the men in the Army 
already own watches.” 

Col. Francis R. Kerr, who represent- 
ed the Army Exchange Service, told the 
committee that Army Post Exchange 
practices had produced only small im- 
pacts on retail trade, less than three 
per cent of the total volume being in a 
competitive category. Commdr. P. R. 
Sterling, aside from his prepared re- 
marks advised the committee that his 
organization welcomes complaints from 
retailers. “But”, he said, “we have had 
no complaints.” Captain O’Toole, for 
the Marines, explained that his service 
makes no sales whatsoever to civilians 
except on express order of the com- 
manding officer and remarked that no- 
body with a complaint has come near 

[TURN TO PAGE 56, PLEASE] 
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California Manufacturers 


Appeal for Platform Shoes 


Los ANGELES. — Shoe Manufacturers 
Association of Southern California has 
filed an appeal from OPA Order No. 





MELVILLE KAUFMANN 


17 and amendments thereto which in 
substance asks that platform shoes be 
placed on the same basis as to ration- 
ing requirements as other footwear 
made of non-critical materials. The 
appeal cites, dtijong others, the follow- 
ing arguments: 

“The type of men’s and women’s 
shoes man@factured in this area employ 
principally «ion-critical upper leathers 
such as kipsides weighing not over 3% 
oz., lambskins, goatskins, sheepskins, 
hogskins, splits and other miscellaneous 
leathers which are not utilized for war 
purposes. Our outsole leathers consist 
of chrome splits, chrome retans, light 
weight oak bellies and other non-critical 
types. These non-critical outsole leath- 
ers give longer life and more wear be- 

[TURN TO PAGE 57, PLEASE] 
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“E” Award to Tweedie Footwear Corp. 





Reading left to right: William R. Tweedie, Mrs. Zona McGinnis, Lt. Col. Frank Finley 

Taylor, Jr., U.S.A.; Leonard Earnest, Forrest C. Donnell, governor of Missouri; 

Lt. Com. H. B. Freeman, U.S.N.R.; Thomas C. Mitchell, Jr.; Claud Boles, Charles 
Tweedie, Mrs. Grace Ochrke. 


VERSAILLES, Mo.—The men and wo- 
men of Tweedie Footwear Corporation’s 
Versailles plant have received the cov- 
eted distinction of the Army-Navy E 
award for excellence on the production 
of shelter halves and mountain tents 
for the fighting forces. Formal presen- 
tation ceremonies took place at the 
Versailles High School auditorium, 
March 17th. 

Hon. Roy Otten, mayor of Versailles, 
serving as master of ceremonies, wel- 
comed the visiting officers of the Army 
and Navy, of the state of Missouri and 
the friends and executives of the Twee- 
die organization on behalf of the citi- 
zens of Versailles. 

In an address of welcome, Hon. For- 
rest C. Donnell, governor of Missouri, 
stressed the importance and significance 
of the letter “E”, stating that it has 
always stood for the outstanding, the 
exceptional and the unusual in our va- 
rious pursuits. He congratulated the 
Tweedie employees and officials for the 
fine work they had done in helping to 
bring about certain victory so that a 
great and lasting peace will have been 
won. 

The presentation of the award was 
made by Lt. Col. Frank Finley Taylor, 
Jr., U.S.A., QMC. He stated: 

“Many American soldiers, some of 
them from Versailles, now are on for- 
eign shores. Perhaps they are under 
battle fire as I speak. Not all of us 
can bear arms for our country, but all 
of us can help produce the things our 
service men need. This, too, is an 
essential part of warfare. There was 
a time when war affected the civilian 
life but little. The armies and the 
navies fought the wars, while those at 
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home lived their lives much the same 
as usual. Now all is changed. The in- 
creased scope of war, the huge armies, 
and the mobility of warfare reach back 
to the grassroots of the nations. Wars 
of today are problems of supply just as 
much as they are problems of military 
tactics. Without the other, neither 
could last long. The victory will be 
won by the side which can produce and 
deliver the greatest amount of supplies. 
If we maintain the pace we are setting 
now, then there is no doubt that we will 


eventually be the winners. We MUST. 
we WILL maintain that production, 

“The spirit and the will of the peopl 
which helped accomplish so much in the 
past is alive in Missouri today. This jy 
amply evident in the war producti, 
record of the Tweedie Footwear Cor. 
poration. In March of last year, the 
Tweedie firm was awarded its first war 
contract when the Quartermaster Corp; 
engaged it to manufacture shelter 
halves for the soldiers. At that time 
this plant was standing idle and had 
been idle for several years. But the 
heritage of the Missourians came to the 
fore. Despite the fact that it was neces. 
sary to completely equip the plant with 
new machinery, hire and train entirely 
new personnel, you were at work on the 
Quartermaster contract a month later. 
By the end of June you had completed 
an order for 75,000 shelter halves; at 
the end of five months, the Tweedie 
plant had turned out enough to shelter 
more than 30 divisions of soldiers, 
Though relatively small in the number 
of total employees, this plant has be- 
come the largest single producer of this 
commodity. 

“The excellence of your work is well 
know to those soldiers whom your 
product has sheltered from the torren- 
tial downpours of the Solomons and 
from the chill, biting winds of North 
Africa. It is known, too, to the War 
and Navy Departments. You richly 
deserve honor for a job well done.” 

Grace Oehrke, Leonard Earnest and 
Charles Tweedie represented the em- 
ployees and the company in accepting 
the award. In thanking Col. Taylor, 
Miss Oehrke pledged the continued co- 
operation of all employees in the de- 
termined resolve to attain even higher 
degrees of efficiency and excellence in 
production. 

[TURN TO PAGE 57, PLEASE] 





Front row, left to right: Capt. B. H. Eversmeyer, U.S.A.; Charles Tweedie, Wm. & 
Tweedie, Thomas C. Mitchell, Jr.; Claud Boles, Zona McGinnis, Leonard Earnest. 
Grace Oehrke, Lt. Col. Frank F. Taylor, Jr., U.S.A.; Rev. A. B. Jackson, Roy Otter, 
mayor of Versailles; Forrest C. Donnell, governor of Missouri; Lf. Com. H. & 
Freeman, U.S.N.R.; Capt. Wm. C. Moore, U.S.M.C. Second row, left to right: 
Marilyn Tweedie, Charlaine Tweedie, Blair Mitchell, Mrs. T. C. Mitchell, Jr. (behind 
flag), Mrs. Charles Tweedie, Mrs. Forrest C. Donnell, Mrs. William R. Tweedie, 
Master William R. Tweedie, Jr.; Major R. Finks, L¢. Com. J. D. James, William Brem 
and Dwight Patterson. 
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Sure signs that it’s time to 
put your winter overshoes away 


rst robin . . . the first leaf bud . . . the first day of Spring! 
om are the signs. And this year, more than ever before, al 
government and your local rubber footwear dealer urge you to 
these signs. Save your rubber footwear for mext winter. 

In so doing, you will actually perform a service to your —. : 
your family, and your next door neighbor by making it = - jor 
your dealer to meet the essential needs of the greatest number 0 
people in your community, when the going gets rougher next winter. 

Put your winter overshoes away carefully. Take care of them. 

last. 
"aecun three steps to take in properly storing your winter rubber 
footwear. Take these steps now, that you may take steps next winter 
in comfort and health. They are as simple as a. b. c. 


. ® b. e 
. a | 


Hood Rubber Co 





Wash rubber Dry linings in Hang up ine 
ay 
direct light. 


move dirt, oils eture, stuff 
y only what you need - care for what you have - turn in your scrap | 
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POOTWEAL FACTORY, WATERTOWN, MASS 
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To Help the Rubber 
Footwear Situation 


We, at Hood and B. F. Goodrich, appreciate your efforts 
to serve your Customers, and are doing everything pos- 


sible to help you. 





« Realizing the necessity of conserving rubber footwear 
we are running the advertisement illustrated, in leading 
national magazines. In this ad we are telling the public 
“how to take care of rubber footwear—how to pack it 
away carefully—how to save it for next winter.” We're 
telling consumers “how to make their rubber footwear 
last longer” —thus helping you to have more pairs avail- 
able for those customers who need them. 


The Rubber Footwear Industry has been producing 
and will continue to produce the maximum number of 

airs of essential rubber 
ootwear to protect civil- 
ian health from a limited 
supply of rubber. Every 
effort will be made to 
give you your equitable 
share of available mer- 
chandise to help you best 
serve your trade. 


Footwear Factory, Watertown, Mass. 


A DIVISION OF 


* Be 


Hood Rubber Co. 


FIRST IN RUBRER 
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Essential on the Food Producing Front / 


Out in the South and West where the 
great bulk of America’s meat is produced, 
stockmen know the value of tough, com- 
fortable utility cowboy boots. For almost 
sixty-four years JUSTIN has made the 
world’s finest boots to meet the essential 
needs of ranchers, range riders, sheep herd- 
ers and every man who handles livestock. 


Only well made cowboy boots can hold 
a stirrup properly and keep a rider com- 
fortable for hours of hard work in the sad- 





H. J. JUSTIN & SONS FORT WORTH, TEXAS 


dle. In mud and slush, snow and sleet, over 
rocky terrain and in thorny brush country, 
Boots give the vital protection that stock- 
men must have to carry on their job of 
raising more meat for America and our 
allies. 


Today the Justin factory is working to the 
limits of material supplies to produce the 
rugged, long-lasting, easy-feeling utility cow 
boy boots that are so badly needed through- 
out the South and West. 











Boston, Mass.—Colonial Tanning Company have recently completed and opened a 
cafeteria for fifty odd employees at its Boston headquarters, 207 South Street. For 


a LS Ta ee Oe 
Colonial Opens Cafeteria for Employees 


No Convention to Be Held 
By N. Y. State Group 


ROCHESTER, N. Y.—There will be no 
convention of the New York State Shoe 
Retailers’ Association this year, if the 
war continues, but its directors will 
hold a meeting, probably in Syracuse, 
it is indicated by John W. Mills, 
president. 

New officers will probably be elected 
by mail, he stated, because of diffi- 
culties of travel. Since Mr. Mills does 
not desire to serve another term, it is 
expected that Lloyd J. Lawson, One- 
onta, N. Y., partner of Leslie Gardner, 
will be the choice for president. Paul 
V. Herron is second vice-president, and 
John J. Moore is third. 

Several new directors will be named 
to fill vacancies which have occurred 
during the year. There will be no dis- 
play of shoes at the Syracuse meeting, 
which is likely to be held on a Sunday. 


several years the principals of the ‘company have had plans for this addition to - ise 


their plant but, due to lack of space, were unable to carry them out. Depletion in 
leather stocks in recent months has provided the necessary room. The Colonial 
Cafeteria is decorated in blue and white, is air-conditioned and equipped, for the 
present, with electric hot plates, coffee brewers, soup and hot drink heaters, re- 


Walter L. C. Niles 


Boston, Mass.—Walter L. C. Niles, 


frigerators and other equipment suitable for producing light lunches. Plans for for many years a manufacturer of shoe 


the future provide for complete meals to be prepared under the direction of a 


trained dietician. 


forms in Lynn, Mass., died recently at 
his home in nearby Saugus at the age 
ef 78. He was a past president of the 


Retires from Political Life 


Detroit, MicH.—Richard J. Schmidt, 
president of the Michigan Retail Shoe 
Dealers’ Association, is retiring from 
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political life, he announced this week. 
Mr. Schmidt has been mayor of Hills- 
dale, Mich., his home town, for the past 
three years, but will not be_a candidate 
for re-election. 


Saugus Co-Operative Bank, past master 
of William Sutton Lodge, A. F. & A. 
M., and a life member of the Aleppo 
Temple. Surviving are his widow, 4 
daughter, and six grandchildren. 
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"BLACK GLAZED KIDSKIN 


, Fis a distinguished leather of established reputation, | 
' earned by years of producing constant quality of 
» beautiful dependable leather. In a time when simple 


® shoes are a necessity as well as a fashion, a fine © 


leather is really appreciated. BLACK GLAZED KID 


is an all season, all time feminine leather for wear, : 


™ everywhere. It is used for the lightweight, al a 


_ purpose shoes on which a woman will spend | 


a ration coupon. 


ni 
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Shoe By MILLER SHOE CO. 


eShA KER CITY DIVIS 
Sac gamaaiaiamaa --Philadetohin 
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If your shipments are delayed Mr. Shoe Merchant, 
don't blame the manufacturer too much—we, too, 
are somewhat to blame. ye Our production of Army 
Taps, Heels for the Marine Corps, and Full Soles for 
the Navy takes nearly all of our production capacity. 
We are trying our best to keep the Shoe Manufac- 
turers supplied but it is, a difficult task. ye You, like 
ourselves, believe the "BOYS OVER THERE" come 
first. And, that's the way we are operating, so give 
the manufacturer the benefit of the doubt. He, too, 
has many problems and shipments from us, as well as 
from other suppliers is one of them. But he is and we 
a are, just as you are, doing the very best we all can! 





THE LIMA CORD SOLE & HEEL COMPANY 
OHIO 


LIMA * * 


FOUNDED BY J. E. 


GROSJEAN IN 
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Damaged Shoe Ruling 
No Help to Retailers 


Boston, Mass.—The recent OPA rul- 
ing permitting the ration-free selling 
of shoes which “have been damaged by 
fire, water, steam or other accidental 
cause” is designed to aid insurance 
companies which not infrequently find 
themselves forced to take over fire- 
damaged merchandise under the terms 
of policies written by them. At least 
this is the general opinion in Boston’s 
wholesale district. It gives no relief 
to retailers—either bargain basements 
or small dealers on the outskirts—who 
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make a practice of selling factory- 
damaged shoes and other merchandise. 
This question of factory-damaged 
shoes is understood to have been taken 
up with OPA officials to whom it has 
been pointed out that the smaller re- 
tailer selling these shoes may be forced 
out of business unless permitted to sell 
without demanding ration coupons. It 
is hoped here that another amendment 
to Ration Order No. 17 will be issued 
soon ruling favorably on this request. 
In the meantime, of course, members 
of the wholesale fraternity here who 
specialize in the sale of factory rejects 
have had their business curtailed by 
the amount they normally would sell. 

















The Editor’s Outlook 


[CONTINUED FROM PAGE 24] 


practices, tut wherever necessary and 
advantageous to concentrate on the 
production of relatively few types of 
goods of standardized quality, design, 


and price:” “. . undertake a study 
to determine what are our bedrock 
minimum civilian needs _ consistent 


with the fullest war production.” Both 
(are) intended to be a positive 
program that will guarantee our people 
the basic living essentials that they 
must have at prices that they can pay,” 
Now here are some of the essentials 
of the day: FIRST—a correct and 
honest inventory as of April 10. Any 
tendency of a merchant to “fudge” the 
total by absence of proof (even though 
there is a lawful penalty), is going to 
hurt him and all retailing as a class, 
Because one of the by-products of the 
ration bank inventory is a complete 
set of figures as to how many pairs 
of shoes arey on store shelves in 
America at this time. Government and 
industry will, for the first time, know 
the true back-log in merchants’ hands. 
It is essential, on the part of govern- 
in its control of civilian footwear, that 
it makes possible construction of 
enough shoes to keep every man, 
woman and child in America on an 
efficient foot base for at least a year 
ahead. It is essential that the service 
of supplies and the shoe factories have 
the material and the ingredients to 
make that total of shoes. New popu- 
lation figures of 135,000,000 people in- 
dicate the maximum. It is now the 
duty of government to measure that 
total and provide for its essential manu- 
facture and _ essential distribution. 
There are, in this country, many items 
of civilian need that are essential but 
when it comes to absolute ESSENTIAL 
shoes for next Winter’s wearing the 
ALL-CLEAR signal must now be 
given. 





Named General Manager 
Of Merchandise Mart 


Cuicaco. — John C. Goodall has re- 
cently been appointed general manager 
of The Merchandise Mart, Chicago. 
Joining the company as an attorney 
in 1933, Mr. Goodall has served suc- 
cessively as assistant general manager 
of the Merchandise Mart, assistant 
treasurer of Marshall Field & Co., and 
assistant general manager of the com- 
pany’s real estate division. 

Since he came to The Mart shortly 
after its opening, Mr. Goodall has had 
wide experience in directing all phases 
of the building’s operation and has 
supervised most of its major revisions. 
He is responsible for many of the mer- 
chandising services and market pro- 
grams conducted by the building. Mr. 
Goodall is a graduate of Illinois Uni- 
versity’ and Yale Law School, and 
brings to his new position a thorough 
knowledge of merchandising methods, 
with a background of law and. finance. 
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IS YOUR LUCKY NUMBER 
.. when you show durable “PYRAHEEL” 






a shoe rationing came into our lives, women are 
looking for the best their money and their No. 17 coupon 
can buy. They’re looking for shoes that will work as they've 
never worked before. Shoes that are smart and DURABLE. 


Now’s your chance to shout the advantages of Du Pont 
“Pyraheel” plastic heel covering that established its repu- 
tation long before war and rationing began. Today the 
story of “Pyraheel” is stronger than ever before! Women will 
be amazed to learn that there actually is a heel covering that 
resists-scuffs, scars, scratches, gashes, and fading; that cleans 
easily; and comes in all the colors permitted under shoe ra- 
tioning. And the minute you tell them how many advantages 
**Pyrahéel” has—17 becomes your lucky number! 


Look over your stock today and if you haven’t plenty of 
“Pyraheel” covered heels on hand—specify it next time you 
see your manufacturer. You can identify it by its clear, rock- 
. like ring when tapped with a metal shoe horn. E. I. du Pont 
* NO SCUFFING de Nemours & Co. (Inc.), Plastics Dept., Arlington, N. J. 





a 


* NO FADING Shoes pictured show “‘Pyraheel” effects featured by 
Selby Shoe Company, Portsmouth, Ohio. 


806. us. par. ort 


“PYRAHEEL™ 


REG. VU. &. PAT. OFF. 


* NO STAINING 





SETTER THINGS FOR BETTER Livine 7 2 THROUGH CHEMISTRY 
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: Army Forhids Off-Post 
Sales to Civilians 
[CONTINUED FROM PAGE 49] 


the Marine Corps post exchanges. 

There are nearly 4000 Army post 
exchanges, alone, and these are doing 
an annual business approaching the 
$1,000,000,000 mark witnesses said. The 
original complaint of~ the retailers 
which led to the investigation was that 
post exchanges and canteens sold “al- 
most everything” that goes into the re- 
tail trade, and large quantities of the 
goods “find their way into civilian 
channels.” 
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Shoe Sales Show Gain 


CoLuMBUS, OHI0—In spite of the ra- 
tioning of shoes, there appears to be 
a steady increase in shoe sales in this 
state, as reflected by sales of prepaid 
sales tax stamps. The report for the 
latest week recorded shows a gain of 
approximately 39 per cent in sales tax 
purchases. In the week reporting, 
stamps sales amounted to $14,235.62 
compared with $10,219.55 in the corre- 
sponding week a year ago. For the 
year thus far, shoe stores have pur- 
chased stamps to the value of $83,501.94 
compared with $71,188.97 in the corre- 
sponding period in 1942. 


Unusual Ad Stresses 
Size Ranges 


and eaves you 
golden shoe leather ia 
looking for the periect fi. eo important these 

tation days You find our collection 






big ca they coma, 
each shoe of fie I Miller quality 
© at fille the big roton 
stamp bul 







i552 Bad W. if 2 
16%, Ach 





New York. — On the heels of rationing 
comes a demand for good fit, and |. 
Miller beat the gun with this ad. 
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(alifornia Manufacturers 
Appeal for Platform Shoes 
[CONTINUED FROM PAGE 49] 


use they are used with a platform 
cushion. 

“While using only non-critical leath- 
as, our product is sturdy and durable 
and should be used to supplement foot- 
wear which properly should be restrict- 
a as to availability because of the 
gsential nature of its materials. This 
will permit the current ration of three 

ir per annum of critical material 
sboes to last longer. The progress of 
the war effort may ultimately require 
farther limitations in shoe ration cur- 
rency because of the enlarged demand 
for critical materials. The public 
should, therefore, be encouraged to use 
footwear made of non-critical materials. 

“The type of platform construction 
which is basic in our product has pro- 
vided such a high degree of foot com- 
fort that these shoes are now accepted 
and demanded for utility service. They 
serve a dual purpose because the wearer 
has found they do provide a standard 
in outdoor service wear and more lon- 
gevity because of their platform cushion 
and at the same time meet all require- 
nents of indoor footwear such as soft- 
sled or hard-soled house slippers.” 

The following requests are made of 
the Office of Price Information in the 
appeal, which bears the signature of 
the Shoe Manufacturers Association of 
Southern California and’ its president, 
Melville Kaufmann: 

“(1) They use non-critical materials. 
“(2) Their purpose is two-fold, in- 
door or outdoor. 

“(3) They are comparable in utility 
temost types of footwear in other con- 
structions using critical materials. 

“(4) They provide an exceptional de- 
gee of foot comfort which promotes 
prsonal welfare and increases worker 
diciency. 

“(5) Their exemption from rationing 
vil help the war economy by providing 
additional foot mileage without the use 
f critical materials.” 





‘E” Award to Tweedie 
footwear Corp. 
[CONTINUED FROM PAGE 50] 


Presentation of the “E” emblems to 


the employees was made by Lt. Com. 
i. B. Freeman, U.S.N.R., who said: 
‘The diligence with which you have 
yrformed your work—your unceasing 
forts to increase production—your 
yal devotion to duty, have earned you 
the highest industrial honor which can 
te bestowed by the armed services— 
the Army-Navy E Award. As a sym- 
bl of this award an “E” pin is pre- 
ented to each one of you. It is to be 
Yorn proudly to indicate that you have 
fithfully done your part in your coun- 
tys March to Victory.” Zona McGin- 
MSand Claud Boles accepted the pins 
behalf of the employees. 

Following the raising of the Army- 
‘ayy E Burgee, supervised by James 
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HAT’S what today’s “shoe-conscious” rationed 
customer is interested in — the longest-wearing SOLID 
COMFORT his ration stamp will buy! 


This is right down the Etonic Arch alley. 


Would you 


like to discuss this complete SOLID COMFORT mer- 
chandising plan for your community? 





Advertised 














Nationally In 


Eaquuce. 


Pi wer ear nooeant 
= 


-+- SOLID COMFORT 


16 Styles IN-STOCK— 5 to 14—AAA— EEE . 


Complete “Aimed -Rifle-Fire” modern Promotion Plan aimed 
at your locality, including LOCAL RADIO PROGRAMS . . . 
LOCAL NEWSPAPER ADVERTISEMENTS . .. COMPLETE 


DISPLA 
DIRECT-MAIL. 


SERVICE ... 


INDIVIDUALIZED CONSUMER 


Write or wire for information. 


Made in the bootshop of CHARLES A. EATON COMPANY, Brockton, Mass. Custom Bootmokers since 1876. 





B. Curran of the Tweedie organization 
and Richard Snorgrass, Legion Guard, 
William R. Tweedie presented the boys 
and girls of the Versailles High School 
with two American flags in apprecia- 
tion of their work in helping with the 
award ceremonies. 

Founded in 1874, the Tweedie Foot- 
wear Corp. is the oldest shoe manufac- 
turer West of the Mississippi River. 
Its present organization includes the 
third Tweedie generation. John Twee- 
die, Sr., one of the founders, was the 


father of Charles Tweedie, the active 
president, whose son William is now 
vice-president and general manager. In 


recent years the company has achieved 





prominence in its particular field for 
timely color promotions and an adroit 
handling of elasticized shoes. 

In addition to the production of Army 
tents, Tweedie has become one of the 
largest producers of Army leggings in 
the United States. Last Fall a third 
factor, located in Jefferson City, was 
equipped and set in motion in record 
time. 

Tom C. Mitchell, Jr., was general 
chairman of the committee on arrange- 
ments for the presentation ceremonies. 
Working with him were Maurice Cham- 
bers, Paul Sheley, Roy Lambert, Joe 
West, Gene Langkop, Fred Fritz and 
Dick Baker. 
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St. Louis Jobs 


6 Ee 


SELL US 


YOUR SURPLUS SHOES || 
WE BUY BETTER GRADES 
ANY QUANTITY—WRITE 
OR WIRE... .we can sive as reference 


any of the 15 leading St. Louis factories. 


M. EK. WEIL SHOE CO. 
1326 Washington Ave., St. Louls, Me. 
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Ski Boots | 
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NOT RATIONED 
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by 
Swiss Experts 
$2.85 Up 
10 STYLES IN STOCK 
o 
s IMMEDIATE 
hs DELIVERY 


SEND FOR CATALOG 


ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C | 





To Manage Sandusky Store 


FREMONT, O.—Leon Reser, manager 
of the Kibbey Shoe Store for the past 
five years, has resigned to assume 
management of a shoe store in San- 
dusky, O. 


Preserve Millionth 
Pair of Service Shoes 





Racine, Wis.—Lacquered in gold and pre- 
served as a permanent reminder of the 
firm's contribution to the war effort is 
the millionth pair of service shoes pro- 
duced in the Racine factory of Holland- 
Racine Shoes, Inc. One hundred per cent 
of the production in this factory has 
been devoted to Army work; the above 
record was made from February 14, 
1941, to February 27, 1943. Other gov- 
ernment work has been done in the Hol- 
land Division in addition to regular 
civilian production. 





Expect Relief for 
Slipper Manufacturers 


New YorK— At a meeting at the 
Hotel New Yorker, Benjamin Selig- 
man, counsel for the National Associa- 
tion of Slipper Manufacturers, stated 
that some relief may be granted slipper 
manufacturers, permitting them to use 
inventories of non-critical materials 
which are now frozen by the WPB. He 
added that he had explained to WPB 
officials that, since imitation leather 
did not constitute a critical material, 
there was no apparent justification for 
prohibiting its use in colored uppers 
for slippers. Use of imitation leather 
in colors was not banned by the original 
M-217 order, he explained, and slipper 
manufacturers had accumulated in- 
ventories of these materials; the recent 
amendment to M-217, however, pro- 
hibits the use of them in footwear, ex- 
cept in the four permitted colors. 

An interpretation had been made by 
WPB, he stated, explaining that slip- 
pers made without critical materials 
(leather and rubber) are not consider- 
ed as coming within the limitation, 
since they are not officially regarded 
as civilian footwear. 


Amendment Frees More 
Types from Rationing 


New York. — Amendment number 5 
to Ration Order 17, effective March 
24th, provides for supplemental rations 
of safety shoes for industrial workers, 
and releases two additional types of 
shoes from rationing. 

Safety shoes are defined as follows: 
“protective occupational shoes incor- 
porating one or more of the following 














HAS BEEN 
| ADDED 
TO THE 


HOTEL 
M°ALPIN 


NEW YORK 


This modern, luxurious hotel has 
added the ONE thing that could 
make your stay more enjoyable... 
A RADIO IN EVERY ROOM. 
It has always had a superb loca- 
tion. Its service—just what you 
would expect in a “‘Great Hotel.” 
Its rates have always been reason- 
able. Truly The McAlpin now 
“thas everything.” 


Ny 
1 Block From Penn Station 
B. & O. Motor Coaches stop at our door 
Rooms with private bath and radio 
Single from *3,30 
Double from *4,95 
| BROADWAY AT 34th ST. 
Under KNOTT Management 
JOHN J). WOELFLE, Manager 











safety features: (1) steel toe box, (2) 
electrical conductivity, (3) electrical 
resistance, (4) non-sparking, (5) mold- 
ers’ (Congress type) protection.” The 
amendment states that an applicant 
for these shoes, required to protect his 
health or safety because of the con- 





‘ditions under which he works, may be 


considered to have “need” for the shoes, 
even though a War Ration Stamp for 
the purchase of shoes is available to 
him through another member of his 
family. 

In addition, the amendment provides 
for sandals, other than imported hua- 
raches, with heel heights of 1% inches 
or less and with open backs to be in- 
cluded with those shoes released from 
rationing on February 25th. The 
amendment of that date specified only 
sandals with heel heights of 1% inches 
or less with open backs, whose uppers 
were made wholly of fabric, imitation 
leather, sheepskin, cape, or a combin- 
ation of these materials. This new 
amendment frees sandals with the same 
heel and back specifications, no matter 
what materials made up the uppers. 

Under the new amendment, also, 
shoes with rubber or leather in the 
sole only as hinges, tabs, heel inserts 
or other non-skid or soundproofing 
features covering not more than 25 per 
cent of the area of the bottom of the 
sole are released from rationing. In 
these shoes, any material may be used 
in other parts of the shoe. 
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WPB Order Curtails 
X-Ray Production 


MILWAUKEE, Wis.—General Limita- 
tion Order L-205, issued last October 
by the War Production Board, has 
sharply curtailed the production of X- 
Ray Shoe Fitters, probably for the 
duration. The Board’s order covers 

ically all X-ray apparatus in- 
tended for civilian use. It was made 
necessary because of the tremendous 
need for X-ray equipment by the med- 
jeal divisions of our armed forces who 
erry mobile X-ray units right into the 
battle zones. In addition, the manufac- 
ture of X-ray equipment requires the 
gse of scarce materials which are 
needed in other fields of war production. 

As a result of the WPB order, the 
production and shipment of X-Ray Shoe 
Fitters was stopped completely for 
several months. Now the manufactur- 
ers are permitted to assemble and sell 
machines only until present inventories 
of critical parts and materials are used 
ip. This means that in a short time 
there may be no more X-Ray Shoe Fit- 
ters for the duration, or until such 
time as the necessary parts and mate- 
rials are made available for civilian 


use. 

Shoe merchants who now have X-Ray 
Shoe Fitters are urged to keep them in 
good condition. Merchants who con- 
template the purchase of X-Ray fitting 
equipment to help them in the fitting 
of rationed shoes, or to help replace 
experienced sales help, are warned that 
only a small number of X-ray fitting 
machines will be available, and that all 
orders for such equipment must be ap- 
proved by the War Production Board 
before shipment can be made. 





Travel-Saving Shoe Show 
To Be Held in Boston 


Boston, Mass.—May 3, 4, 5 and 6 
ate the dates selected for a Travel 
Saving Shoe Show to be held here 
under the auspices of the Parker House 
and designed to provide the opportunity 
for a getting together of salesmen and 
New England buyers. 

“If the salesmen were to attempt to 
travel New England to contact the buy- 
ets they will meet at the get-together,” 
explained Assistant Manager John J. 
Clabby recently, “many hundreds of: 
thousands of miles of travel would be 
necessary. Or, if the salesmen were to 
come to Boston and open up their lines 
separately, the buyers would be forced 
to make several trips to Boston.” 

A similar travel-saving show, held at 
the Parker House several months ago, 
W&s a success. 





Army Orders Overshoes 


Boston, Mass. — Contracts covering 
the manufacture of 20,000 pairs of 
Women’s low overshoes and a miscel- 

assortment of over-the-shoe 
Waders, Type III service shoes and 
outersoles have been placed re- 
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cently at the Boston Quartermaster 
Depot. 

The overshoe order was divided 
among four companies — the United 
States Rubber Co., 9,800 pairs; Good- 
year Rubber Co., 5,000; Hood Rubber 
Co., 4,000; and Tyer Rubber Co., 1,200. 

Over-the-shoe waders—4,728 pairs— 
are to be made by the United States 
Rubber Co.; 875 pairs of Type III ser- 
vice shoes by A. R. Hyde & Sons Co.; 
and 210,000 pairs of outsoles are to be 
furnished by the Tanners’ Cut Sole Co. 





Feature Brown for Accessories 
Cuicaco—Evidence that there’s still 


Edwin Clapp dealers from coast to coast 


offer Q. I. (Quality Issue) 


From Coast to Coast —the “quality” shoe stores will 
recommend Edwin Clapp shoes for distinctive appear- 
ance, enduring fit and long wear. When your store 
shows you shoes made by Edwin Clapp, you can be 
sure you're being offered Quality Issue —straight from 
headquarters — for service men and civilians, alike. 


EDWIN CLAPP & SON, INC. 
East Weymouth, Mass. 








plenty of opportunity for style promo- 
tion in women’s shoes was shown re- 
cently by Wieboldt’s, operating a group 
of Chicago department stores. “We've 
Done Them Up Brown,” was the pro- 
motion given to shoes and other ac- 
cessories, including hat, bag and gloves. 
Promotion read, “Accessories from soft, 
creamy beiges to rich earthy browns” 
and continued, “You'll love these new 
stimulating Earthy Browns. Congenial, 
with practically every color of the 
rainbow ... together a rich harmoni- 
ously blended background for your 
casual clothes. See these vibrant brown 
accessories.” 
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Workshoes 








STEEL TOE 
SAFETY SHOES 
and 
POPULAR PRICED 
WORK SHOES 
Carried in Stock 
GOODWILL SHOE 

COMPANY 
Holliston, Massachusetts - 

















Women's Shoes 











High Heels 

K 3454 Black Patent 
Leather Plain Vamp 
K 3452 Black Patent 
Leather Perforated 
Vamp 

M 3424 Blue Smooth 
Leather Perforated 
Vamp 

T 3422 Tan Smooth 
Leather Perforated 


von 
w 52 White 
Smooth Leather Per- 


forated Vamp 
Cuban Heels 

K 3459 Black Pat- 
ent Leather Perfo- 


Girdle 
Pump 


Leather Perforated 


Vamp 
Ww 3459 White 


Secoth Leather Per- 
forated Vamp 

$2.00 Less 5% 30 days 
Sizes 4 to 10. Widths AA & B 


GROVES SHOE CO. | 
311 W. MONROE STREET | 
CHICAGO, ILL. | 
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Sandals 
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SNAPPY LUGGAGE TAN UPPERS 
LEATHER SOLES 
$1. 65 
NoT 


STYLE +1001, MEN'S SIZES 6-12 “us 
STYLE +1002, LADIES’ SIZES 4-9 





ARNOFF SHOE CO.,INC., 101 Duane S#.,N.Y.C 








Returns as Manager 


Los ANGELES, CALIF.—Frank Camp- 
bell is now street floor manager for 
Mandel’s Seventh Street store follow- 
ing a hitch in the Merchant Marine 
which took him to the Southern Pacific 
theater of war. Previously Mr. Camp- 
bell managed the Mandel Wilshire 
Boulevard store. 
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Our factoring service makes it 


real source of profits. 





Inquiries invited 


357 Fourth Avenue 





I 







LYNCHBURG, VA. 








for the shoe executive to devote full time 
to production and selling activities—the 


Branch Offices 
GRAND RAPIDS, MICH. 
heuer ueserenseesessseaasnnnasencnnanannannaan sas sssrsac asa teamasmasmaamssnseataattitee: 


WILLIAM ISELIN & Co., INC. 


for Ma 
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of Shoes, 
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NEW YORK 


LOS ANGELES. CALIF, 











Commando Training 
Described 


Boston, Mass.—Bruce Thomas, news- 
paper correspondent, magazine writer 
and lecturer, vividly described the 
training undergone by members of the 
British commando units at the monthly 
dinner meeting of the Boston Boot and 
Shoe Club, held here in the Vendome 
Hotel on March 17. Mr. Thomas told 
how the units were organized, armed 
and how they go about preparing for 
a specific mission. Approximately 3500 
of these raids, he said, have taken place 
to date along the shores of Norway, 
Belgium, Holland, France and North 
Africa, the invasion of which, he also 
said, had been made successful by pre- 
paratory work done by these _ highly 
skilled and ruthless fighters. The 
speaker predicted that when the second 
front is established in Europe, the in- 
vasion forces will be preceded by com- 
mando units to establish beach-heads 
and to perform missions behind the 
enemy’s front lines. 


Chicago Travelers Plan 
Fall Opening 


CuicaGo.—The Shoe Travelers’ Asso- 
ciation of Chicago announces that it 
will hold a Fall shoe buyers show May 
1, 2, 3 and 4. This event will be held 
at the Hotel Morrison and will be 
known as the Fall Opening Show of 
the Shoe Travelers’ Association of 
Chicago. Norman N. Souther, chair- 
man of publicity for the event, reports 
that it is being held in response to 
many requests on the part of shoe re- 
tailers and shoe buyers in the Chicago 
area. They point out that a centrally 
located show held at this time will save 
time and expense for all of them. 

William Drummond, president of the 
Chicago Shoe Travelers’ Association, is 
in charge of reservations, and will con- 
duct the show. Ira Mack is chairman 
of the finance committee. Mr. Souther 
points out that this will be a non-profit 
show, that it will be a business show- 
ing only, and that there will be no 
luncheon meetings, or entertainment. 





— 


Interpret Ration Order 
For Indiana-Kentucky Dealers 


LouISVILLE, Ky.—Promptly following 
the organization of shoe dealers of 
Southern Indiana and Kentucky, OPA 
without waiting to be invited into con. 
ference, held a parley with about fifty 
dealers at the Louisville Board of 
Trade assembly room. George ¥W. 
Crenshaw of the State Office of Price 
Administration did the inviting. 

A temporary list of types of shoe 
that can be bought without ration cov- 
pons was forthcoming as result of the 
conference. Dealers at once began to 
mark and prominently display such 
types. The dealers agreed that in the 
future there will not be very much con- 
fusion over fancy types of shoes be- 
cause they will not be made. 

OPA revealed it had reports of some 
rationed shoes apparently being sold 
as unrationed because of differences of 
opinion among dealers as to what OPA 
considered types coming under the ra- 
tioning regulations. Some idea of this 
confusion was apparent in the attempt 
of one man to distinguish between kip- 
skin and calfskin in the _ finished 
product. 

By continuation of these friendly 
conferences in which dealers volun- 
tarily go to OPA for interpretation, 
difficulties are being cleared up. The 
shoe trade is brisk with not so much 
panic buying as recently revealed in 
other items of wear. Many stores have 
adopted both window and front door 
advertising displays brilliantly lighted 
at night when the store is closed. 
When late hours are observed, the 
stores are filled with customers. 





Allen Leaves Groves Shoe Co. 


Cuicaco.—Urban K. Allen, who has 
been associated with the Groves Shoe 
Co. for the past 27 years, and served 
as its secretary, has severed his con- 
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nections with that firm. Mr. Allen is 
past president of the National Shoe 
Travelers’ Association, past president 
of the Chicago Shoe Travelers’ Asse 
ciation, and was active in promotion of 
the Central States Shoe Fair. Mr. Allen 
has not announced his future plans 45 
yet. 
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MARBRIDGE BUILDING 


4] West 34th Street 1328 Broadway 
New York 











COM FORTABLES 


‘ _ more than ever, cushion-comfort 
Berraire SHoes are helping women 4 

“Keep Their Feet”. Bellaire Comfortables for 
work and duty— Bellaire’s Footloose Shoes for 
work and relaxation. Featured by leading 
retailers everywhere at $5 to $6. 
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Help Customers Plan a War- 
time Shoe Wardrobe 


[CONTINUED FROM PAGE 33] 


tated here offer a good blueprint for shoe shoppers. 
First, there is the comfortable, sensible, durable, day- 
lng shoe; the “must” shoe in every woman’s wardrobe 
day. Second, there is the dressy shoe, suitable for 
wth afternoon and evening. Many kinds of bows and 
wmaments not permitted to be sold as a part of the shoe 
ue allowed—at present—if they are sold as separate 
iems in the shoe department. Worn without ornament, 
ising pump is adapted to many kinds of daytime cos- 
mes where a strictly practical shoe is not required. 
Vith ornament added, this pump can step out smartly 
rth almost any cocktail or evening dress. Third, a 
mir of whites for Then there is 
te leisure shoe to wear with slacks and play clothes, 
idoors and out. As long as these shoes are made with. 
wa<ritical sole material they can be made in a variety 


styles forbidden on leather or rubber soles. Wooden 


Summer wear. 
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wks for this type of shoe are suitable and very smart; 
#are rope soles. Best of all, these shoes are off the list 
rationed footwear and not just for the period through 
April 16th, permitting the manufacture of certain types 
play shoes to be sold without coupons. These shoes 
th non-leather or rubber soles give manufacturers 
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the chance to provide women with a shoe which is 
already popular. What's more it is the kind of shoe 
which is a welcome change for leisure wear. It rests 
the feet. Incidentally, it rests the better rationed shoes 
and gives them a longer lifetime of usefulness. 

Viewed practically, the types of shoes suggested 
here are enough to meet any woman’s basic needs. 
Viewed from the standpoint of style, they are equally 
good. With frou frou out for the duration, good styling 
and good merchandising are coming into their own. 


To Confer on Ration Problems 


Rocuester, N. Y.—William Pidgeon, president of 
Rochester Shoe Merchants Council, has named a com- 
mittee to confer with Regional Director Patterson of 
the OPA concerning problems arising under shoe con- 
servation order M-217 and the shoe rationing order. 

Members of the committee are Madison W. Pierce, 
treasurer of William Eastwood & Son Co.; Henry 
Reich, head of the shoe department at the B. Farman 
Company’s store; Leonard Weidenmiller, shoe buyer of 
the National Clothing Company; Donald J. Burke, of 
Burke’s Bootery, and David Pfeffer, manager of Baker's 
Shoe Store. 

While Mr. Pidgeon said that no serious difficulties 
are expected in interpreting and obeying either of the 
orders, the shoe merchants want to be prepared to meet 
any problem which may arise and be prepared for it. 





6i 























— 


| 
| 





ca ae i i i lc 


fe 


: 


Classified and Want Ads 








POSITION WANTED 


RETAIL SHOE EXECUTIVE, 32; draft de- 

ferred; successful record in Chain Store 
Management; now in charge of branch store 
with over $200,000 volume. Thorough knowl 
edge of selling, merchandising, bookkeeping, 
window display and personnel training, desires 
per t tion with progressive organi- 
zation offering opportunity for more responsi- 
bility and advancement to efficient and energetic 
young man. Address Box #750, Boot & Shoe 
Recorder, 100 East 42nd Strect, New York 
City, N. Y. 











MAY BE THE MAN YOU ARE LOOK- 

ING FOR. Experienced, energetic shoe man 
desires position with future. Married, age 45, 
draft exempt. Experience covers over 20 vears 
as manager-buyer and merchandiser with thor 
ough knowledge of all grades of shoes. If you 
have an opening fcr a capable man to manage 
your store or shoe dept., please write me. Can 
give best references. Address #755, Boot & 
Recorder, 100 East 42nd St., New York 
& 4 


HELP WANTED 


WANTED TO PURCHASE 





A fTENTION, RETAIL SHOE SALES 

MEN: There is a wonderful opportunity in 
Health Spot Shoe Shops for men with shoe re- 
tailing experience who are capable of i 








WE will pay cash for Men’s Slush Boots, No 


quantity too large or too small. Labe's 


Pottsville, Pa. 





responsibility and taking complete charge of 
store operations. Unlimited earnings under lib- 
eral profit-sharing plan. Ability to fit shoes 
properly and make friends of customers are 
important qualifications. Here’s chance to cap- 
italize on your ability. Address: HEALTH 
SPOT SHOE SHOPS, INC., Industrial Ave- 


nue, Danville, Illinois. 





LINE WANTED 


ESTABLISHED SALES OFFICE, MAR- 

BRIDGE BUILDING, open for Line 
Men’s or Women’s Medium Priced Slippers or 
Shoes. Large clientele Eastern territory. Cor- 
respondence confidential. Address #751, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York, N. Y. 








AVAILABLE 


S HOEMAN WHOSE 16 YEARS EXPERI- 

ENCE INCLUDES THAT OF MANAGER, 
AUDITOR, DISTRICT SUPERVISOR, AS. 
SISTANT BUYER AND MERCHANDISER 
IN NEW YORK OFFICE FOR LARGEST 
CHAIN OPERATOR, AND PAST 5 YEARS 
CONNECTED WITH NATION’S LARGEST 
MANUFACTURER IN CAPACITY OF 
FIELD MERCHANDISING COUNSELLOR 
WORKING WITH INDEPENDENT SHOE 
RETAILERS FROM COAST TO COAST. 
WARTIME RESTRICTIONS FORCE SUS- 
PENSION OF PRESENT WORK. DESIRE 
CONNECTION WITH PROGRESSIVE AND 
ADEQUATELY FINANCED ORGANIZA 
TION, EITHER CHAIN OR INDEPEN 
DENT, IN THE OFFICE OR FIELD. PRE 
FER EAST COAST OR SOUTH. FULLY 
EXPERIENCED IN ORIGINATING AND 
INSTALLING CONTROL SYSTEMS. AGE 
37, CLASSIFICATION 3A. EXCELLENT 
REFERENCES AS TO ABITITY AND 
CHARACTER. ADDRESS #758, BOOT & 
SHOE RECORDER. 100 EAST 42ND 
STREET, NEW YORK, N. Y. 





SALESMEN WANTED 


WANTED:—Salesmen for short line, high 

grade women’s Goodyear welts with patented 
exclusive feature, carried in stock. Liberal 
commission paid to men who can produce. An 
excellent opportunity to increase your incoine. 
Mention territory now being covered and lines 
being carried. All applications will be treated 
confidentially. Only those meaning 'usiness 
should apply. Address #756. Boot & Shoe 
Recorder, 100 East 42nd St., New York, N. Y. 








MERCHANTS’ NEEDS 








Protectors of feet and hose. ‘Footsavers"’ for 
bare foot comfort. wy —— 
Finest cotton. Sizes 8'/, to 10. Big seller. 
Price $1.55 per dozen, not less than |5-doz. lots. 


Immediate delivery. Sample pairs on request. 


JULIUS KAAR 


54 No. 3rd St., Phila., Pa. 














WANTED TO PURCHASE 


WANTED to Purchase. A new or used 

Shoe Fitter X-Ray. Kindly quote price and 
condition. Davis Brown-Bilt Shoe Store, 
Holdenville, Oklahoma. 





Buys Partner’s Interest 


Detroit, MicH.— The Burton Boot 
Shop, north end store in the suburb of 
Highland Park, is being taken over by 
W. E. Burton as sole owner. Mrs. 
Alice G. Mowers, who opened the store 
as a partner with Mr. Burton in 1931, 
is retiring from business. She was 
formerly in the shoe business in Eaton 
Rapids and other Michigan cities. 





—.. 


W ILL buy close-out lots of Dr. Schoil’s ard 


supports. Send inventory. Address #757 


Boot & Shoe Recorder, 100 East 42nd St., Ney 
York, N. Y. 





SHOE STORES WANTED 


FOR CASH 
Men’s, women’s, children’s shoes retailing 
from $5.00 and up. Short term leases as. 
sumed. Write in confidence to 
A. L. BARIS, Pres. 
BARIS SHOE CO., INC. 
79-81 Reade St., New York 
Unusual references on request 











WEBUY 
Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such a 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
jty, Arch Preserver, Queen Quality, Bos. 
tonians, Stetson, Red Cross, Nunn-Bush, Ete 


IRWIN RUBIN 
“The House of Jobs’’ 
S89 Reade St., Cor. Church 
Phone Barclay 7-7887 New York City 








WE BUY 


SHOE STORES 


FOR CASH 


BARSH & CEASAR 


N. 4th S?# 
Phone MARket 1666 


Philadelphia, Pa 








SELL YOUR SURPLUS STOCKS 


to 
KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes from 
retailers, jobbers and manufacturers. 
Visit our new warehouses 

108-110 Duane Street, New York 

Phone: WOrth 2-5377 and 5378 and 5379 














WE WILL BUY FOR 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHOE COMPANY 
120 N. 4th St., Philadelphia, Pa. 
Phone Lombard 2062 











CLASSIFIED ADVERTISING RATES 
The rate for "Position and Lines Wanted" advertisement is 4 cents per word for all undisplayed advertise- 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases 
each word of the address should be counted. 
The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
cr” Advertisements for this page must be in our New York Office on Friday of the week preceding publication © 
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Footwear Sales Heavy in Canada 









MONTREAL, CAN.—Montreal depart- 
ment store heads said recently that 
socks are very low in all types of shoes 
for women and that they look for little 
relief in this respect during the con- 
tinmmance of the war. The reason for 
this lack is not so much materials as 
igbor which is affecting the shoe manu- 
facturing trade as well as every other 
line of industry. 

While rationing of shoes has not 
been put into effect in Canada, several 
of the larger stores have gone in for 
their own form of rationing and will 
not sell more than two pairs of shoes 
ta customer. This rule, as explained 
by a well known women’s shoe depart- 
ment buyer, is for the purpose of con- 


serving stocks. 
What is particularly noticeable, 
along with the generally increased 


buying power of the public, is that 
customers are purchasing better mer- 
chandise than ever before. These same 
customers, were they allowed to do so, 
would be in the market for greatly in- 
qeased buying of all types of shoes, 
both house, sport and street wear. In 
bearing out this opinion, W. H. Jones, 
head of the women’s shoe department 
at Henry Morgan & Company, Ltd., 
said that their sales had increased con- 
siderably following shoe rationing in 
the United States. Mr. Jones added 
that there was a big. demand here for 
— immediately following the 

ing of footwear south of the bor- 


While black remains the prevailing 
lor, tans and browns are favored for 
all street and sport wear. The step-in 
pump is bought freely, but there are 
many customers who are purchasing 
ties for staple wear. However, the 
walking-tie would appear to be the 
big seller at present. 

Some shops are having a greater e- 
mand for suedes than others. On the 
whole, it might be remarked that of 
total purchases, 60 per cent are suedes 
and 40 per cent leather. Suedes are 


blues, all of which enjoy favor with 
the buyer, although black predominates 
in the offerings. 
Casuals are more prominent than 
ever, and are expected to play a large 
part in sales this Spring and Summer. 
_ The shops, on the eve of Spring show- 
ings, are displaying some attractive 
igns, in spite of the fact that such 
igns are very much frozen for the 
duration. The alligator monk strap is 
one attractive model, and the higher 
Priced merchandise now being made in 
is striking in its general ef- 


“Demand was quite heavy for wo- 
men's shoes after rationing announce- 
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ting shown in blacks, browns and _ 


ut Shoe Rationing, Canadian Stores Impose Rations on 
Customers, to Maintain Control of Shoe Sales. Blacks 
Lead, With Tans Favored for Walking Types. 





Dates to Remember 


Monthly Shoe Show, Shoe Travel- 
ers’ Association of Chicago, Mor- 
rison Hotel, Chicago, Ill. 
March 29, 30, 1943 


Buffalo Shoe Show, Hotel Statler, 
Buffalo, N. Y. April 4, 5, 1943 


Shoe Manufacturers’ Fall Opening, 
Hotel New Yorker, New York 
City. April 11, 12, 13, 14, 1943 


Fall Opening Show, Shoe Travel- 
ers’ Association of Chicago, Ho- 
tel Morrison, Chicago, Ill. 
May 1, 2, 3, 4, 1943 


Travel Saving Shoe Show, Parker 
House, Boston, Mass. 
May 3, 4, 5, 6, 1943 


Fall Style Show, Southwestern Shoe 

Travelers’ Association, Adolphus 

and Baker Hotels, Dallas, Texas. 
May I11, 12, 13, 14, 1943 


Fall Shoe Show, 
Shoe Travelers’ Association, 
Hotel Fort Des Moines, Des 
Moines, Iowa. May 16, 17, 18, 1943 


Iowa National 





ments in the United States,” said J. 
Heap, of Robert Simpson Montreal 
Limited. “Our policy,” he said, “is to 
sell to each customer one pair of style 
shoes and one pair of walking shoes. 
The public is still buying style, and 
we are noticing at present no heavy 
demand for street wear. Blacks pre- 
dominate in the purchases of all dress 
shoes with tans and browns for walk- 
ing.” 

One striking fact is that some of the 
larger establishments will be going in 
for shoe repairing on an extensive scale 
this Spring. Receiving desks will be 
established for such purposes and this 
feature of the trade will be given an 
amount of attention that it has not 
received for years. All of this will go 
a long way, it is expected, in the gen- 
eral effort to conserve needed war sup- 
plies. 

A resumé of the situation in women’s 
shoe lines is that Canadian manufac- 
turers will continue to hold their own 
in their production of both style and 
quality in shoes. There will be little 
attempt to introduce novelties. .Trim 
will be juggled around to produce new 
effects. The public will continue to 
purchase as many pairs of shoes as 
they are allowed to, especially as they 
seem to have an abundance of funds 
for purchasing. 

The labor situation is not expected to 
become any better; this means difficulty 
in filling orders and in some instances 
cancellations. However, with unsatis- 
factory stocks, the large stores are do- 
ing a record business in almost all lines. 





MERCHANTS NEEDS 








BRANNOCK 
SHOE FITTING DEVICE 


1. FIT BETTER—SELL MORE 


increase repeat sales 


2. ATTRACT NEW CUSTOMERS 
more professional skill 


3. CUT FITTING TIME IN HALF 
fewer try-ons; more sales 


Write fer Scientific Felder and 


list ef manufacturers offering 
Branneck Devices 
operative price. 


at special ce- 











The Outlook for Leather 
[CONTINUED FROM PAGE 47] 


stock. No practical estimates can be 
made of the quantities of leather in the 
various types which may move into 
civilian supply. Prospects in each type 
are governed by such unpredictible fac- 
tors as changes in Army or Navy needs, 
fluctuations in the rate of importation 
or lend-lease developments. Further- 
more, it is possible that measures un- 
dertaken by the WPB in order to 
achieve such objectives as furthering 
supply of work shoes will have their 
repercussions upon leather supplies 
available to manufacturers. The 
amended M-217, to cite one instance, re- 
quires that heavy side upper leather 
be used exclusively for work shoes and 
this will probably have some conse- 
quences for manufacturers of men’s 
shoes. 

The shoe and leather industries are 
confronted today by unique limitations. 
These limitations are not, however, in- 
superable for shoe manufacturers. Out- 
put cannot be held at the same level 
as in 1942 or even in 1941, but it can 
be held at levels which will preserve 
the character of the industry and the 
individual business. Supplies are cer- 
tainly not ample; shortage or scarcity 
are ever present potentialities for the 
duration. But there is sufficient leather 
for the production of the nation’s basic 
and essential footwear needs. 





A Buying Gui 
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